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1. Introduction

The DATOURWAY project is a transnational cooperatiaction committed to the
development of tourism along the middle and soai$tesn sections of the Danube River,
while paying particular attention to the protecteomd enhancement of the natural and cultural
resources of this area along the great Europeagrway.

This document on the transnational strategy is base the survey and analysis of each
national section of the project area and on théhggis of the national studies concluding in a
SWOT analysis. The strategy focuses on the sustandevelopment of tourism with a
territorial approach. It has been pointed out i jihint, synthesized evaluation that both the
issues and the conditions of tourist developmeatiraterrelated, and the territorial approach
facilitates the highlighting of these interrelatornt is therefore justified to offer a territorial
development strategy with focus upon tourism.

The project area extends to six countries. Fouhedse are EU Member States and two are on
the way of European integration. The economic perémce of all these national sections is
way below that of the upper sections of river Danubhe GDP/capita values of several parts
are between 25-30% of EU average. Although toutisracknowledged to have important
role in promoting overall socio-economic growth, cansistent tourism strategy has been
elaborated as yet for the entire area. The DATOURWMoject is a first step towards this: a
strategy of tourism development of the entire Dantberside area from the Black Forest to
the Black Sea.

The concept of tourism is interpreted in the prbjeca broad sense. It is regarded as a
complexity of activities serving for recreation,sogt and leisure, cultural enrichment,
enjoyment of natural beauty of physical exercisee &im of the project is to enhance and
promote transnational cooperation to promote anbilime the various tourist potentials of
the river itself, of the riverbanks as well as bé thatural beauty of the riverside area and
architectural assets of the lively towns, citied aitlages by the Danube.

The strategy synthesizes the results of the wockages WP3 Analysis/Synthesis and of the
WP5 Pilot Projects and serves as the basis fotnyestment Guidebook and the Big River
Guidebook.

The target groups of the strategy are all insongj organisations and individuals, who are in
the position to promote tourism in the area. Thatsgy is addressed to the local, regional and
national stakeholders, the development agenci¢isoaties, businesses and civil
organisations whose actions and attitudes arerdetant for the future of the area and
durability of the project results. The main beniafies are the future visitors of the area who,
if the development processes are aligned with tineiples, objectives and proposed actions,
may enjoy the attractions and services which thea aan offer and also the local residents
and entrepreneurs who can obtain decent livelitigodndertaking various forms of tourist
services.

The time perspective of the strategy is long temrtlp because the pursuit of sustainable
development thus requires and partly because tianment of the objectives set need
persistent efforts.



2. Vision, expectations from the DATOURWAY project

Tourism is generally recognized as essential ao@igg business which contributes to the
enhancement of prosperity and overall economic ldpweent. Besides growing income
potential tourism helps to make the country ora@adinown in other parts of the world, and
triggers the development of other businesses. Eurtbre, the developments which are
indispensable for the attraction of tourists (iefracture, green open spaces, cultural
programmes, knowledge of foreign languages, logaraness) are also useful for the general
improvement of the quality of life and for otherdmess developments.

All DATOURWAY countries have national tourism sigtes and specific strategies for
tourist development in the Danube space. What tebd further emphasized are the specific
tourist potential of the Danube area and the pisnof transnational cooperation providing
programs offering a broader variety of activities.

The vision for the DATOURWAY project area is to bete a tourist development corridor,
where the tourist destinations are interlinked dmprise an integrated entity. Such a tourist
development corridor would / should have the cdpgaci

— to adapt to the changing markets,

— to increase and enrich the tourist potential,

— to strengthen the social base and human resoufrtesrism,
— to protect natural assets and rehabilitate therenmient.

For the attainment of this vision it is necessary

— to improve accessibility and develop transportsink

— to promote the development of tourism related essas, especially SME’s

— to enhance attractiveness by the appropriate ptagan of built heritage, local and
regional traditions, cultural activities,

— to create and develop suitable infrastructure ohiolg accommodation and services

— to enhance cooperation and networking,

— to develop appropriate social capital by means wéréety of education and training
programs,

- to protect and wisely manage the landscape andgical assets,

— to improve the environmental quality,

— and to mitigate environmental hazards.

The DATOURWAY project should contribute to the attaent of these ambitious purposes.



3. EU relevant tourism policies

Tourism is a key sector of the European econongortiprises a wide variety of products and
destinations and involves many different stakehwsldeoth public and private, with areas of
competence very decentralized, often at regiondllecal levels.

The EU tourism industry generates more than 5%hefEU GDP, with about 1,8 million
enterprises employing around 5,2% of the total laldorce (approximately 9,7 million jobs).
When related sectors are taken into account, themasd contribution of tourism to GDP
creation is much higher: tourism indirectly genesamore than 10% of the European Union's
GDP and provides about 12% of the labour force.

3.1. EU cohesion policy

The main objective of the EU Cohesion Policy isdiminish the gap between different
regions, more precisely between less-favoured nsgamd affluent ones. It is an instrument of
financial solidarity and a powerful force for ecomo integration. The three main objectives
of the EU Cohesion Policy are: Convergence, Regi@Quempetitiveness and Employment,
and European Territorial Cooperation.

Convergence: Over 80% of the cohesion policy budgetllocated to the poorest regions,
which are those where the GDP per capita is lems #% of the EU average (or slightly
above this level). This money is spent on meastoesoost economic growth, including
transport and other infrastructure projects. Thegeons have a combined population of some
170 million people, which represents just over timed of the total population of the EU.
Most of the so-called ‘Convergence regions’ ardé¢ofound in the 'new' member states in
Central and Eastern Europe (which joined the Edes004) as well as in Greece, Portugal,
Spain and southern Italy.

Regional Competitiveness and Employment: Around 6%e money is shared among the
approximately 170 regions that do not qualify fapgort under the Convergence objective.
European money is used to co-finance projects toatribute to the strengthening of
economic competitiveness by promoting innovatior @mtrepreneurship, protecting the
environment, improving transport links, adapting tivorkforce and investing in human
resources.

European Territorial Cooperation: The remaining%2,6f the cohesion budget is used to
promote cooperation among regions in different mansitates by means of joint projects and
exchanges of experience. Most of this money istspeuilding closer links between border
regions.

The above mentioned objectives of the EU Cohesumlityare assigned within the current
programming period but in the future, after 20&8esal ideas are put forward of which the
most important concerning the project area: linkimg allocation of funds to the Europe 2020
objectives, inviting member states to sign partmersontracts, reinforcing the territorial

dimension and strengthening partnerships.



Relevance of EU cohesion policy to DATOURWAY strategy

Community Cohesion Policy is about convergence support of less developed regions to
catch up to the European level by capitalising fridw@ir own strength. This project aims to
help the backward regions along the SE sectionasfube by making sustainable use of their
tourism potential. This is also in line with theESBrogram’s overall objective.

Both Cohesion policy and SEE strategy emphasizesnged and value of transnational
cooperation. The involvement and committed coopmratf organisations from all countries
along the SE Danube corridor is a response tcsthasegic call.

The proposed team includes participants from n&ghbg countries. Croatia is Accession
Country, Serbia intends to be one. Their partiogpats indispensable as their territory is a
part of the project area, and their active involeamin this project is also in line with the
Community Cohesion Policy and the Programme’s egigtand is a valuable preparatory
exercise in their accession process.

3.2. The Treaty of Lisbon, “A renewed tourism EU policy: towards a
stronger partnership for European Tourism”

The Treaty of Lisbon is an international agreemeat amends the two treaties which
comprise the constitutional basis of the Europeaiokl It provides the EU with modern
institutions and optimized working methods to tackbth efficiently and effectively today's
challenges in today's world. In a rapidly changiagld, it is important to address issues such
as globalization, climatic and demographic changesurity and energy. The Treaty of
Lisbon reinforces democracy in the EU and its capao promote the interests of its citizens
on a day-to-day basis.

Besides, the Lisbon Treaty acknowledges the impoetaf tourism, outlining, for the first
time, a specific competence for the European Umdahis field and allowing for decisions to
be taken by qualified majority, in order to reirderthe EU as the foremost tourist destination
of the world. In the Lisbon Treaty the distributioh competences in various policy areas
between Member States and the Union is explicidyesl in the following three categories:
exclusive competence, shared competence and sungpodmpetence. Tourism is labelled
supporting competence, this means “the Union carty caut actions to support, coordinate or
supplement Member States' actions”.

A great number of private and public stakeholdersngernational, European, national,
regional and local level are involved in the depeh@nt of tourism. Given the complexity of
tourism which is not easy to separate from oth@memic sectors, the stakeholders must
develop partnerships if they want to stay aheadoofipetition. The success of the renewed
EU policy depends therefore on the active involvenad all tourism stakeholders.

The policy focuses on 3 main areas:
1) Mainstreaming measures affecting tourism



2) Promoting tourism sustainability
3) Enhancing the understanding and the visibilftioarism

The globalization of the markets has opened up opportunities, with tourists from new

markets able to afford high value vacations. Atirecthem to Europe would enhance the
development potential of the European tourism itrgusnd support the creation of growth
and jobs in the EU. The European Commission wasgether with the Member States and
other tourism stakeholders on projects such a&thiepean Tourist Destinations Portal and
the preparatory action on European DestinationExdellence and, at the same time,
promotes synergies with all stakeholders in ordemfprove the visibility of tourism.

This document highlights the potential of tourismgenerate employment and growth, the
two main goals set by the Lisbon Strategy. To #ms, the commission proposes a renewed
European tourism policy which involves the Memb&t&s' authorities and the stakeholders.

Competitiveness and sustainability are the keytgowri the Commission's proposal to meet
challenges such as changing demography, externgbeittion and the demand for specific
forms of tourism. A more competitive and sustaiealfglurism industry would contribute to

confirm Europe's leader position as tourism destina

The Commission also considers dialogue and patipeesnongst stakeholders and with the
public authorities a fundamental tool to implemins tourist policy.

Relevance of The Treaty of Lisbon to DATOURWAY strategy

The DATOURWAY project is consistent with and suppgothe EU horizontal policy on
environmental sustainability. The fundamental psgp® to identify and promote actions for
tourism development which are linked and harmonizgth the area’s environmental
potentials. The maintenance of sustainability eflatural and architectural assets of the area
depends on appropriate use both in the field afisouand transport, which is in the heart of
the project objective.

The pilot project on ‘Greenway’ will focus on thetablishment of a green route for non-
motorised movement.

The objectives of DATOURWAY are coherent with thational policies, particularly with
the rural area policies, as elements to guaransestainable development of the tourist sector
with a key role in the process foreseen by the dnsstrategy. Particularly: with reference to
national policies, the strategy for the tourist @lepment is consistent with the territorial
aspects of the Hungarian Tourist Strategy, with #mpects of rural economy and
environmental quality of the Romanian National Depenent Plan, with the objectives set by
the nationwide Bulgarian regional development OHRthwthe New Strategy for the
Development of Tourism in Slovakia, with the Craati Tourist as well as Regional
Development Strategies, with the relevant Serbteategies and legislations and the Italian
National Strategic Plan for Rural Development.

The project will promote the implementation of tlegional operative programs in Hungary,
Romania, Bulgaria, Slovakia and Italy each focusinghe development of tourism as means
to diversify rural economy and also the relevantt® and Croatian programs. The Italian



“Special strategic Project Po River's Valley” wilbe an important input into the
DATOURWAY project.

At the local level the objectives and expected Itesaf the project can be incorporated in the
micro-regional and municipal development plans webard to urban-rural relations, inter-
municipality partnership including cross-border geration, harmonisation of environmental
and economical aspects. The pilot projects willvite information and orientation for local

policies.

Trans-national cooperation in tourism development mobilize synergies for sustainable
growth, as tourism is dependent on sustainability.

The aim of the proposed project is to promote ardd pattern of tourist growth areas, to
involve mutually useful partnerships and contribtdehe integration of marginal areas and
thus to polycentric development.

3.3. EU Strategy for the Danube Region

The Strategy has been prepared following the tigaof the Danube countries and it is now
their responsibility to work on the implementatidine Danube Region covers 8 EU countries
(Germany, Austria, Hungary, Czech Republic, Slowépublic, Slovenia, Bulgaria and
Romania) and 6 non-EU countries (Croatia, Serb@sna and Herzegovina, Montenegro,
Ukraine and Moldova).

The aim of the strategy is to develop:

» faster transport by road and ralil

» cleaner transport by improving the sustainable grelity of rivers

» cheaper and more secure energy thanks to betteections and alternative sources

* a better environment with cleaner water, protediemtliversity, and cross-border
flood prevention

e a prosperous region, through working together am ¢bonomy, education, social
inclusion, and research and innovation

» attractive tourist and cultural destinations, depeld and marketed jointly

* a safer, well-governed region, thanks to betterpecation and coordination of
government and non-governmental organizations

The various issues are grouped in four pillars addpriority areas. Tourism - besides
transport and energy - is assigned in the firdaupi/Connecting the Danube Region” and
within the priority area ,To promote culture andutiem, people to people contacts”.
According to the Strategy’s Action Plan, a commaia gustainable approach to improving
and publicizing the opportunities of the area stioubke the Danube Region a European and
world “brand”. The most attractive assets of thgior are the common history and tradition,
culture and arts reflecting the diverse communitieghe Region, as well as its outstanding
natural heritage. The world class cities along @nube River as well as attractive
landscapes and the Danube Delta as a world hergégewith its sporting and other
recreational options has an accentuated posititimeistrategy.
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In the co-ordination of the implementation, Romaana Bulgaria will take up the promotion
of culture and tourism, people to people contacts.

Relevance of the EU Strategy for the Danube Region to DATOURWAY strategy

DATOURWAY project covers the section of Danube vehtaurism potential is not used a at
great r extent until now due to the underdevelopemshomy and infrastructure. Thus for the
South Eastern European countries many convergegleged topics are relevant .The
contribution of the DATOURWAY project to EU Stratefpr the Danube Region promoting
the development of this section of the river tedme a tourism destination, and for this
purpose the formulation of a common tourism sgpate

3.4. Territorial Agenda of the European Union 2020

Towards an Inclusive, Smart and Sustainable Eumfp®iverse Regions (agreed at the
Informal Ministerial Meeting of Ministers responkbfor Spatial Planning and Territorial
Development on 19th May 2011 GodglHungary)

Background

The enlargement of the European Union over theeg®sybrought about increasing territorial
diversities and disparities, which in turn highligét the importance of regional policies.

In the 1990’s in response to the global recognitadnthe significance of sustainable
development and territorial cohesion the Europeanisters responsible for regional
development elaborated and in 1999 adopted a <aterantitted European Spatial
Development Perspective, ESDP.

Themain and still relevant principles of ESDP are the following:

— Polycentric development (territorial decentralisaji

— Sustainable development

- Integrated approach (harmonisation of social, ecooocenvironmental aspects)

— Strategic approach (identifying objectives an@licbnnected actions)

— Indicative (implementation: national governments c¢ooperation with the EU
commission and the regions)

60 recommendationsin three chapters (themes)

— Polycentric development and urban-rural relations

— Equal access to services and information

— Wise management of natural and cultural heritage
Among the means of implementation the ESDP promotatsistent territorial observation
and analysis and the territorial impact analysiEdfpolicies,

In early 2000’s increasing globalisation of the aegeément of the EU adopting 12 New
Member States and the experience gained from therésults of the ESPON Program the
elaboration of a new policy framework was decidBae Territorial Agenda of the European
Union was agreed at the Informal Ministerial Megtiof Ministers responsible for Spatial
Planning and Territorial Development in May 20071 eipzig.

In the Territorial Agenda of the European Union fibiéowing
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— increasing geographical concentration of populasiod economic growth
— aging and different migration trends of population

- climate change

— decrease of biodiversity

— increasing risks technological and natural hazards

— energy shortage, increase of energy prices

— increasing global competition

In face of these challenges the TA set the follgnpniorities:

— polycentric development of metropolitan regions aitigs

— improvement of urban — rural relationships

— strengthening of the interconnections of compegiimd innovative regional, national
and transnational clusters

— development of trans-European transport, energy emmmunication networks,
development of secondary networks and nodes

— transnational cooperation in the management ohigolgical and natural risks

— strengthening European ecological networks andialltresources.

The experience about the review of the (first) ifenal agenda in 2007 and the lessons of
Member States, have demonstrated that in orddreongthen territorial cohesion, more action
iIs needed, not by the definition of new targetd, the fine-tuning of the existing ones; and
their breakdown to operative measures.

Strategic aims
The (new) Territorial Agenda of the European Unkfi20 (agreed in God&l Hungary, in
May 2011) has the subtitle “Towards an Inclusivena® and Sustainable Europe of Diverse
Regions”
In this document the challenges to be faced aradtated in the following:
— Increased exposure to globalisation: structurahgba after the global economic crisis
— Challenges of EU integration and the growing inépehdences of regions
— Territorially diverse demographic and social chadles, segregation of vulnerable
groups
— Climate change and environmental risks: geographidaverse impacts
— Energy challenges come to the fore and threatearralgcompetitiveness
— Loss of biodiversity, vulnerable natural, landscapd cultural heritage

In response to these challenges the prioritiesrotarial development are set as follows:
— Promote polycentric and balanced territorial depaient
— Encouraging integrated development in cities, raral specific regions
— Contributing to territorial cohesion at cross-bardeeansnational, and inter-regional
level
— Ensuring global competitiveness of the regions thasestrong local economies
— Improving territorial connectivity for individualgommunities and enterprises
— Managing and connecting ecological, landscape aldral values of regions

Relevance of the Territorial Agenda of the European Union to DATOURWAY strategy:

The issues which are addressed in the TerritorgEdndaare relevant in the DATOURWAY
area. The region is characterised by depopulatoaial deprivation especially of rural but
also of peripheral urban areas are common difiesilt The safeguarding of the highly
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vulnerable natural and cultural resources is evarenimportant than elsewhere. The
adaptation of climate change and management of isskmportant in view of the regrettable
recent experiences. Improvements of connectivitg anespecially — the contribution of
territorial cohesion at cross-border, national amigr-regional level are persistent needs.
Tourism development based on the existing naturdl @ltural values improves the socio-
economic status of the rural areas and at the damme maintains the environmental
conditions.

3.5. EU Sustainable Development Strategy (EU SDS)

The overall aim of the EU Sustainable Developmemat&gy is to identify and develop
actions to enable the EU to achieve a continuong-term improvement of quality of life
through the creation of sustainable communities &bimanage and use resources efficiently,
able to tap the ecological and social innovatioteptial of the economy and in the end able
to ensure prosperity, environmental protection soaal cohesion.

The strategy sets overall objectives and concretieres for seven key priority challenges for
the coming period, many of which are predominaetlyironmental:

+ Climate change and clean energy

« Sustainable transport

+ Sustainable consumption and production

« Conservation and management of natural resources
+ Public Health

« Social inclusion, demography and migration

+ Global poverty and sustainable development chadleng

Relevance of the EU Sustainable Development Strategy to DATOURWAY strategy:

Sustainability is a core aspect of DATOURWAY strgteas the whole intervention system is
developed taking into consideration the highestsipbs positive impact on the involved
regions’ socio-economic and environmental condgianth lowest negative externalities. The
measures designed for the tourism strategy albased on development arisen from the local
strength and possibilities. It only supports insesan tourist flow until the limit the given area
can still retain essentially the same functiornyctre, identity.

3.7. EU horizontal policy on equal opportunities and non-
discrimination

The DATOURWAY project is consistent with and supgsdhe EU horizontal policy on equal
opportunities and non-discrimination. By meansaefrism development the project offers a
new economic opportunity directly involving the &cpopulation as service providers.
Thereby a possibility opens to improve their lihelod and quality of life by mobilizing their
best characteristics of hospitality and friendlsesraining programs to be organized in the
pilot project areas will also enhance local knowvhand capabilities. The consistent
cooperation all through the project and in thedwHup establishes and strengthens contacts
among people of different nationalities which imtielp in non-discrimination.
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3.8. National tourism policies

All DATOURWAY countries have national tourism skgtes and specific strategies for
tourist development in the Danube space. What neede further emphasized is the specific
tourist potential of the Danube area and the piksnof transnational cooperation providing
programs offering a broader variety of activities.

Slovakia

Slovakia has a comprehensive national programHerdevelopment of tourism in 2008 -
2013 focusing on a broad range of areas includiaddllowing:

e Summer tourism and waterside holidays
* Spa and health tourism

e Urban and cultural programs, sightseeing
* Rural tourism, agro-tourism

The concept has defined five specific developméjeatives:
» Strengthening the position of the tourism sectdhanational economy,
* Making Slovakia more attractive as a holiday dedion,
* lengthening the duration of tourist visits,
* Improving the visitor structure by providing bettgrality services,
* Supporting the creation of new employment possiédiespecially with high potential
for tourism.

The objectives as identified indicate the natioeebnomic importance of tourism and the
concern for qualitative improvement. The regiongehgf Bratislava, Trnava and Nitra in the
project area) have specified the national guidsliweh respect to their own characteristics.
The territorial differences among the regional giek reflect the spatial variations of overall
economic and tourist potentials. Whereas Bratislaith its region is the centre of cultural,

business and conference tourism and has furthes-trorder potentials, the lower Danubian
area is rather more of national and regional inrgrax¢ and the further quantitative and
qualitative development services and attractioad@eseen in the relevant policies.

Hungary

In Hungary very high importance is attached to igurand its development in view of the
admitted fact that the national potentials of tenriare underused and even underestimated.
In terms of tourist attractions and intentions tevelop attractiveness, the approach is
somewhat similar to the one in Slovakia. The citieBudapest with its metropolitan region,
as well as G§r, Sopron, Székesfehérvar, Pécs and Kecskemétdeaignated as destinations
of cultural, business, conference tourism as welbffering a broad variety of other — in part
supplementary — services.

Outside the urban regions the policies focuses uperexploitation of local potentials for

sports, particularly river-based tourism, countlkg, cycling, rural tourism etc. The urgency
of the improvement and extension of services isigedi out. This is particularly relevant for

the area south of the Budapest metropolitan region.

The improvement of the accessibility to tourisesiis also emphasized in the Hungarian
development policy. Particular attention is given this respect to the development of

14



passenger transport on river Danube. This issueavigability, development of ports,
harbours, and marinas — should be taken on boatidebgverall DATOURWAY strategy.

Another specific aspect of tourism related polinyHungary is the priority given to health,
medicinal and wellness tourism which is due togpecific potentials in Hungary in this field.

Croatia

In Croatia the National Strategy for Tourist Deymtent (Strategy of Development of
Croatian Tourism) focuses on the coastal areapwadfn the potentials of the continental
region in cultural tourism, ecotourism, health teor and business tourism are acknowledged,
and the possibilities of the Danube areas for nanalism, hunting, fishing and various forms
of activities in the countryside are highlightedeWdrtheless, no concrete measures are
specified at this level. New master plan of Craat@urism is planned for the next year and it
Is expected to that new efforts will be made ineortb improve actual low importance of
tourism in the interior of Croatia and Croatian Dbe area as its part. Regional strategic
documents, counties’ development strategies, adopte20, replacing ROPs, emphasize
tourism development in the Danube Area throughtesgia priorities and measures such as
promotion of destination based upon the selecyped of tourism; development of human
capacities and development of tourist infrastruettaking into consideration international
dimensions and growth trends of the tourism devekqt in the Danube area.

The spatial plans, which identify zones for cerid@velopments with regulatory force, do not
offer strategic approaches and tourism does nat ipi@ortant role in them. Both counties
have intended to produce tourism master planshi@r aireas, but those plans were either not
implemented. or even accepted in a draft form, evileas of those plans are noted as
strategically for future tourism development, es@igcin accentuation of local architectural
and traditional heritage, education and trainirmyrism planning and services for rural
tourism providers.. Some of the local developmplains (PURS) include measures for
regarding tourism development (promotion, brandhtsgies), referencing stimulation of
investment in tourism and its related services all as creation of tourism development
centres.

Serbia

The new strategic documents on tourist developragbbth counties are under preparation.
The Government of Serbia in 2005 adopted a stratiegythe promotion of tourist
development. In this strategy Serbia is identiféeesda place “Where Danube meets Balkan”
and the Danube is attributed with special imporaridhe Serbian part of Danube catchment
area encompasses parts of three clusters of S&fbpjaodina, Belgrade and South-eastern
Serbia. The following forms of tourism are promotédsiness, conference, touring, rural
tourism, events, pa and wellness, waterway, mousitéakes, short breaks.

In 2007 the Government issued 11 plans to estitoatest potential in detail and to develop
tourist in infrastructure.

At the level of provinces in the strategy of Vojwoa the focus is upon water tourism based
on the Danube and there is emphasis on the develtpof infrastructure like marinas,
bridges, ports, tourist attractions on the watée, Eurthermore, attention is given to the
communities in the vicinity contributing to (thougbnvironmental improvement) and
benefiting from tourist development. Special emphé&slaid on Gornje Podunavlje, an area
with special nature reserve in the western partaaity B&ka along the left bank of the
river. The area of 1,528 Kmvith centres of Sombor and Apatin is a ripariamptex skirted

by the Kopéki Nature Park in Croatia and the Danube-Dravadwaii Park in Hungary. This
as yet internationally unknown territory has a véigh tourist potential. Similar is the
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importance of Donje Podunavlje in eastern Serlmagthe river. It is the watershed between
the basin Danube and the Morava River basin. Instregegy for rural development (2007-
2013) the areas are identified which may be elgtiol funds for the development of rural
tourism.

Romania

In Romania the National Tourism Development MaBian 2007-2026 is an umbrella policy
that includes various plans and strategies aimiraptmising the sector’s contribution to the
national economy. It incorporates a six year agtilam up to 2013.

There are important statements and provisionsimglab tourism in the National Spatial
Planning Act approved by Law 190/2009.

Regional policy strategies including referenceshi tourism sector were developed in the
majority of the Danube counties, and some have tetegbtheir tourism strategy. At the local

level cross-border initiatives with Bulgarian pams are promising processes. The public
authorities are aware of the fact that the DanubeerRhas an extraordinary tourist and

economic potential, which, unfortunately is expdiin a very small extent in Romania. That
iIs why they are planning to bust the tourism attiay creating new Danube ports some
developing into tourism centres for whole regiond aities.

The Constanta County Council has made the firgisstewards an increase of the quality of
transport for tourism purposes on the Danube Riverdrawing up some feasibility studies
for these investments.

Planning and designing the tourist ports will errege tourism in the Danube area and,
implicitly, will create a higher interest for theviestors in the area. More than that, the county
authorities are also thinking to create some toassets, by means of some public - private
partnerships which could serve the tourist ports.

Bulgaria

In Bulgaria 15 tourist regions are identified. Thational policy for the development of
tourism sets aims for

* preserving, protecting and improving the qualityafrist resources;
e creating regional tourist products;
e promoting regional partnerships;

e supporting the setting up and operation of regidivalism organizations for the
management of tourism regions;

* improving infrastructure at national, regional andnicipal level;
» effective marketing and advertising of Bulgariaaasurist destination;
* monitoring and analysis of tourism developmentia area

Cultural tourism complemented by cruise, river,ithwlogical, wine-tasting and adventure
tourism are listed as potentials of the Bulgariamnbe tourist region. In the document
entitled “Operational Programme Regional Developmdpriority Axis 3 Sustainable

development of tourism, operation 3.1. Developmehttourist attractions and related
infrastructure” several Danube municipalities arghhghted as high and potential tourist
destinations deserving concentrated developmeinfrastructure and services.
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In summary, the policy statements of the four coastare in agreement in the recognition of
the importance of tourist development and of theisd potentials of the Danube space. The
national policies provide broad, indicative framekgwhich are then further specified by the
regions or other area units to fit the broad oljestto their local characteristics.

What will be further needed are the following:

* atransnational approach highlighting the addedevahd possibilities of cross-border
and inter-regional cooperation, cooperative stmestuand

e a strategic approach highlighting, besides the ativjes, the proposed and planned
and foreseen interrelated actions towards thenatent of the set aims.
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4. Background

4.1. Position of the DATOURWAY area

The DATOURWAY region is a corridor along the middle and lower sections of the

Danube, in Central and Southern Europe', in the south-east part of the European Union,

which covers the river bank NUTS 3 regions of saumtries (Slovakia, Hungary, Croatia,

Serbia, Bulgaria, and Romania). The Danube entersatea of planning at the Devin Gate

(“where the murky foams of the Morava pour into tlaaibe” — Elek Fényesind ends at

the Black Sea river delta.
7.
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During the course of past centuries a significaatt @f the territories along the Danube
belonged to large-sized empires of several natibesl(the Hapsburg Empire and the
Ottoman Empire). The river itself functioned as @nmecting link between both large
historical and cultural structures, and establishednique cultural and linguistic Danube
identity based on port cities. The Central Europaach Balkan elements appeared everywhere
in the lives of the cities, though in a unique mammand to different extents; thus the cultural
connecting links are still alive and formsgidong capital and dynamic medium size citiesin
theregion. The urbanisation processes of the past centuwyally undermined and damaged
the traditional cultural milieu. However, its tracean still be found imich and diverse
architectural and archaeological mementoes, traditions, identities, and network of
settlements etc. In several places these monuments are rednddnade parts of settlement
development.

! Strengths
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4.2. Social resources

The DATOURWAY project area covers altogether 188.R67 (of six countries) the number
of inhabitants is 20,409,444, one third of whichthe share of Romania and a quarter is of
Hungary. The other four countries share the remgibi12.

H CROATIA
B SERBIA

= BULGARIA
W SLOVAKIA
H ROMANIA
m HUNGARY

Share of population between the DATOURWAY countries

Average density is thus 112 people/*mihe area comprises four national capitals, tofee
which are right on the riverside. The capital aitiBratislava, Budapest, Beograd, and
Bucharest) and the port cities in Romania (Conatai@alati) are the largest urban
concentrations. The rural districts on the othemdhare rather sparsely populated. These
include several Danubian districts in Bulgaria (Meora, Razgrad, Silistra, Veliko Tarnovo,
Vidin, Vratsa), Romania (Calarasi, Caras Sevemmnrhita, Mehedinti, Tulcea) and Serbia
(Bor, Branicevo, Central Banat) and two countiesiimgary (Bacs-Kiskun and Tolna). The
counties of Croatia (Osijek-Baranya and Vukovarije®r) are also predominantly rural.
Some of the above mentioned districts and courdfeshe DATOURWAY region are
underdevelopegeripheral areadwithin their own countries characterised withtmigration

of qualified educated young people

Decline of the number of population is a generaktrd in the project territorylt is a marked
tendency in the Bulgarian, Romanian, Hungarianisestand the eastern parts of the
Slovakian section of the project territory. The saapplies to the Danube districts of Croatia.
In the Serbian districts the temporary and permiamegration flows caused by the political
controversies affect the change of the numberlwdbitants.

As for the demographic structure there is a tengeoft aging. Old age structure is
characteristic for the rural peripheries and the @eas of large cities. It is interesting to note
that low aging index (that is, somewhat higherorati the young than of the old age group) is
characteristic for the beginning and the endingiees of the DATOURWAY area.

2
weaknesses

19



The educational structure is interconnected witanisation rates and the presence of centres
of higher education. This characteristic featurears important component of tourism
development, as a certain rate of skill and cultgraality is indispensable for the sound
development of related services.

Theurban — rural dichotomyis characteristic for the area especially as ooea®s from west

to east (as visible in the Slovakian section fastance) and from north to south (e.g. in
Hungary). The urban — rural difference continueshie counties of Croatia and in an even
more marked way in Serbia. Here around the largesciBelgrade and Novi Sad the
agglomeration — conurbation trends are evolvingugfnothe population of the core cities
continues to grow fed by migration. At the lowectsen of the area, as in Romania and
Bulgaria the vicinity of the ports and great cita®e the centres of growth. The urban — rural
dichotomy, however, is expressed in terms of emplyt structure (higher rate of
agricultural workforce in rural areas, whereas gneahare of services and industries in the
urban concentrations (cities and their urbanizdtshand in theunemployment situatiorof
counties as well as in the educational standards.
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The districts orcounties with major cities and universities have of course higher
educational levelslikethedistricts of all capital cities, as well as Trnava, Nitra in Slovakia,
Gyoér-Moson-Sopron, Fejér and Baranya in Hungary, Belgr in Serbia, Bucharest,
Constama, Dolj in RomaniayVeliko Turnovo, Ruse, Pleven, Svishtov in Bulgaria. Tlogv
level of education may be a constraint on the deypshent of tourism in the peripheral
areas

4.3. Natural endowments, state of environment
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The greatest under-used asset of the DATOURWAYitoeyr is made up by the diverse,
hidden treasures of the cultural and natural laspkscThis outstanding resource is, however,
highly vulnerable and already endangered by irreside processes.

The outstanding resource of the area is the riigmifi The Danube River is the second
longest river in Europe. It stretches over 2,800 &moss Europe and flows into the Black
Sea, after crossing 10 countries and settling ant@st delta which constitutése richest
biodiversity areain Europe.

The natural heritage of the Danube region as a eviaold of the DATOURWAY area
particularly is of European importance. The regimontains a large share of Europe’s
remaining great wilderness areas, as wethets cultural landscapes.

—

The Danube and its tributaries are vital to thedivé ecosystems and indeed provide
ecological connections that are essential for dvErtaopean environmental health

This unique natural asset is under growing pressur&€he biodiversity and variety of
ecosystems of the region are being gradually retiu@his is mainly due to the rapid
industrial, urban, transport and agricultural depetent and sprawl during the recent years,
compensating for the relative stagnation of a $icgmt part of the region in the past. There is
a need to increase public awareness about the gicalloneeds especially in the South-
Eastern part of the region, as well as the usesff &vailable practices.

21



\" ﬁ
9 SOUTH EAST

“‘ _EUROPE LAND USE (CLC2000) DATOURWAY e

SLOVAKIA

B Uroen fabric

Industrial commercial and transport units
[ (v, curmp and construction stes
Arficial non-agricuitural vegetated areas
HUNGARY Arable lands
Permanent crops
Fastures
% Heterogeneous agnicultural areas
ROMANIA B Forests
Shrub and/or herbaceous vegetation assoc

Open spaces with little or no vegetation
Intand wetland
Coastal vetiand

B intand water

CROATIA

SERBIA

BULGARIA

All over the DATOURWAY area, in all countries thesiee efforts to protect and preserve the
natural assets and the cultural monuments. Natidtaaks, nature conservation areas,
NATURA 2000 sites have been designated and effméstaken by legal instruments and

other though less effective means to take carehait \Wwas remained to the present and future
generations from the past.

8% of thetotal area of the DATOURWAY region isunder nature protection. The largest
extension of nature protection is in Romania ara&tia. In both countries 9-10 % of the
total area of the riverside counties is under reapuotection.

The map of land use pattern (Corine Landcover)llggts the significance of the forest areas

by the Danube bend in the north and by the Irore@atwell as the mountain slopes. The

beautiful coastal wetlands at the Danube deltaptbadows of Kiskunsag and Syrmia and at
the influx of Danube and Drava are also highlightedthe maps. The predominance of the

artificial surfaces is also visible. Arable landtiee main use of land in this area, and large
proportion is comprised by built up area: both tlmbanized spaces and those of scattered
villages.

4.4, Infrastructure

Important European corridors run through or hittpaf the DATOURWAY area providing
access to main European tourist markets. Thesedomsrhave been identified with the
purpose to integrate the European space by congedistant areas for instance South East
with North West (e.g. Greece and France). The alciobjective is to promote the
accessibility of popular European tourist destmadi This priority is of benefit for the
DATOURWAY areas, though the implementation is dgargradual process.
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In Slovakia, apart from the western districts thetanways are still at the design

stage. In Hungary thexisting M1, M3, M5 motorways and the new-built M6 are

essential road connections. Further down to thethSBast the motorways are:
sectional link between Bucharest and Constantantiterway connecting Belgrade

— Zagreb — Ljubljana. The motorway between Hungabarder and Beograd will

be finalised in the near future.

The network of secondary, tertiary and access roadffer from low capacity, poor quality
and disrepair. It is an opportunity that in the new EU transppdiicy the priority areas
include the improvement of the secondary transpettorks too. This class of the road
network is essential for tourism, as it makes thalstowns and rural areas accessible.

The rail network though extensive, but of infergurality both in terms of technological and
comfort standards. Therefore transport infrastmectiardly contributes to promoting
attractiveness by accessibility.

In the capital cities (Bratislava, Budapest, Bedgfucharest) connections are provided by
airports (though neither of them are among theitep&European airports in spite of their
advantageous location). Osijek has an internati@thaligh underused capacjtpirport, Pécs
(at Pogany) also has a small one with capacitydiatively small planes only, the Romanian
airports outside the capital (in Constanta, Tulé&ajova and Caransebes) in Bulgaria (Ruse
and Gorna Oryahovitsa) are also of lesser impoetémictourism.

> The capacity of Osijek airport is 150.000 passenegers a year and 131.400 t of cargo; usage of passengers'
acceptance capacity in 2010 was 14% and usage of cargo capacity was 1%;
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With regard to transport the river Danube is an dbsle rather than channel On the
Slovakian — Hungarian border there are old and begges and more to come, In Hungary
south of Budapest both new bridges (at Dunaujvaras Szekszard) are ironically without
appropriate road connection (hopefully this is otéynporary). In Serbia Novi Sad and
Beograd have bridges. Further down, at Drobeta UF&&verin the bridge links to Eastern
Serbia. There is one bridge to connect Romaniar¢fiyand Bulgaria (Ruse), and a new one
is under construction (Vidin-Calafat). The constiat of the new linkages Bechet-Oryahovo
and Calarasi-Silistra will be based upon signeatéibl agreements.

Navigation

The Danube could be a major trans-European nagigdkioroughfare. The construction of
the Rheine-Maine-Danube-Black Sea waterway hasempan exit to the Black Sea and it is a
channel of passenger flow from Western to Eastenofie. There are altogether 40 major
ports, 16 of international importance in the DATOWRY area. Two of them (Constanta
AND Mangalia) are naval ports by the estuary of Denube Channel at the Black Sea.
Passenger transport on the whole, and leisurepoaingn particular is decreasing on the
Danube, although that parameters of navigation amkequate. Port infrastructure is also
available in most parts (though its renewal is Bsagy in most cases). Passenger transport
flow will thrive if tourist destinations get linketb form a chain along the river and are
managed in clusters.
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In Europe cycle tourism is gaining ground extengivend continuously, so following the
trend there is a need to also develop the netwbthkeocycle paths and the related services in
the Danube area. The cycle path along the Danuparisof the EuroVelo European bicycle
network, thus it is supported at national levets. dections are built in relatively large
stretches along the Upper-Danube area, in SlovakiaHungary and in some other places
following the line of the Danube, mainly on thedtbprotection dams. In the rest of the area
under discussion the cycle paths built by theessitints comply with the needs of commuters,
so these paths do not make up an interconnectitvgprie which would be a requirement of
tourism. In the past funds available for applicatessisting the construction of cycle paths
supported the construction of cycle paths to fiatéi accident-free commuter traffic.
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The technical infrastructure of water supply, sesvdgsposal and treatment, energy supply,
solid waste disposal and treatment has a leadisgigmm among the civilisation criteria. It is
an essential requirement to make up for the gapapieg in this field all over the area,
especially in the south-east section. It shouldobegreat benefit to take advantage of
backwardness and apply innovative means and institamlike ecological waste-water
treatment, re-cycling of solid waste, energy sugpyn renewable resources.
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4.5. Tourism

In the Danube counties of the DATOURWAY projectatiere are ample potentials for short

term as well as week-long or even longer touridihesepotentials are not fully exploited, at

some places they are not usadall, although all national governments and tregonity of

local governments are eager to attract visitorskamgkfit from tourist activities.

In the DATOUWAY region of 6 countries there areogkther 384 tourist accommodations.

Nearly 47% is in Romania, 40 % in Hungary. The @si3 % is share by the other four

countries in more or less accordance with thetteral distribution.

* The share of Hungary from accommodations is nevige of the country’s territorial
share.

« The respective share of Romania and Slovakia are mioless in correspondence with
their territorial ratios.

* In Serbia, Bulgaria and Croatia the provision afaomodation is insufficient along the
Danube.

A detailed analysis of the territorial distributiohaccommodation reveals that Constanta, the
great seaside resort centre comprises one thirtheftotal number of bed places in the
DATOURWAY region. It is followed by the concentratis in Budapest and in County
Baranya (because of the Lake Balaton), and thethéyother capital cities (Belgrade and
Bucharest) of the region. The scope of accommoulaifaBratislava is roughly the same as
the average of the Hungarian counties. All the ndoeinties provide insignificant number of
bed places. The lowest is the figure for Olt Coupg7).

It needs to be noted that in the countries of tAd DURWAY region the riverside counties
are not among the most important national tourestidationsln Romania, Bulgaria and
Croatia the Danube riverside is peripheral — both terms of tourism and social, economic
development — compared to the coastal tourist p#asd. This applies even to places of
outstanding rates of accommodation and touristolten because these latter are not
dependent on river-based tourism. Constanta isgaifisiant resort centre of Romanian
seaside, the capital cities and their regions asliftmctional tourist centres. It is therefore
obvious that there is still much to be done fordlegelopment of infrastructure for the tourist
use of the Danube as a major tourist asset.

In 2008 in the DATOURWAY region nearly 2.7 millidourist nights were recorded in the
following country distribution:

Distribution of spent tourist nights 2008
%

M Bulgaria total
44,82 ® Romaniatota
Slovakiza total
W Serba total
m Croatia tota

Hungary total

1,03
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It is in line with the distribution of bed placelsat the majority of guest nights were spent in the
riverside areas of Hungary and Romania. There aselier, some shift of proportions dte the
seasonality of tourism. Tourist turnover is thehagt, where there is abundant offer of
accommodation and also where the tourist attrastadrthe capital cities are less dependent
on seasonality. For example, Constanta comprise% 3& accommodation and 17 % of
tourist turnover, while Budapest has 12 % of accoaation and 26 % of tourist turnover in
the DATOURWAY region.

4.7. Conflicts

4.7.1. Conflicts between tourism and the state of the environment

Tourism is the human activity which is most demagdin relation to the state of the
environment. Moreover, different sorts of tourismavé different criteria. The highest
requirements on environmental quality are raisetidsith and eco-tourism. Cultural tourism,
city visits are somewhat more tolerant, though ligitemanding in terms of culture and
events.

The conflict areas are identified with regard te@ #tollowing aspects: visual pollutions,
environmental pressures and environmental thraatesell as environmentally sensitive areas
imposing limit on traffic and any human intervemtio

In the DATOURWAY area the following anthropogenitveonmental pressures are typical:

— Along the bank of the Danube, in the industrializzmhes of Slovakia (Bratislava,
Galrikovo, Komarno), Hungary (Komarom, Esztergom, VAadapest, Budadrs and
Dunaujvaros), Serbia (Novi Sad, Beograd), Romadeaipva, Constaa, Braila)
there are continuous rows of manufacturing plantsaso abandoned quarries and in
the Delta region oilfields that disturb and restticurism with their air as well as
visual pollution.

— Further growth of traffic may cause further air lptbn problems in areas that are
already burdened with busy road traffic, pollutifagtories and the concentration of
city traffic.

- The waste water and even solid waste discharge fities and industrial zones
restrict and even undermine the recreational ussudbce waters and the long term
protection of underground water bases. It is aoserassault against the environment
and tourism too, when the rate of public water $ugprvice is not matched by the
appropriate rate of sewage disposal network. Evementritical is the situation,
however, when the waste water is collected and thischarged in a concentrated
manner into an underground or surface water ragipie

— Another environmental threat in low lying areas athng the Danube is the risk of
flood. Although there are appropriate flood preiv@mtworks especially in the upper
section, and the missing elements are to be desélap the near future, climate
change may cause unexpected, and in many casegvantable flood events.
Therefore, development projects for these areas always take into consideration
the existing environmental risks. At high banksn-the Danube Bend for instance —
the potential slide of the river walls limits thearside building opportunities.

— Environmental constraints of tourism developmeny @mlao arise from precaution and
care. The water bases and water quality prote@reas along the Danube present
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obstacles to tourism-related developments just like large, environmentally
sensitive, nature conservation areas limit theisbeapacity of the region.

— The low and inadequate supply of sewage dispogalt@atment in less developed
and rural areas present a high and serious enveotairisk.

— All along the DATOURWAY area there are environmdgtaensitive areas. The most
vulnerable are the water bases and reserves amd gulity protection areas. There
are also substantial stretches of environmentahsitive areas which need special
protection from all further interventions.

— Uncontrolled and undisciplined tourism may itsedfdnd actually is an environmental
threat: mistreatment of the landscape, litteringis@, injuring the flowers, trees and
shrubs, pollution of the air, water and soil arenficaused by irresponsible tourists.

— The ecological quality of the river itself needsesipl care and protection. An
intensive development of large scale goods tramspa threat of the survival of the
ecological systems and also undermines the pas$gibil riverside and river-based
tourism.

4.7.2. Inadequacies in the relations between tourism and human resources

In the development of tourism, social barriersragarded as ,soft” ones. The social barriers
are associated with the limited capacity of the ioumity to keep pace with the demands
imposed by global development and to generateliobaked businesses. In several cases the
concern for survival may even force the communiteesvite entrepreneurs from outside the
area, and let them exploit the local potentials ampped resources. In such cases there is a
risk that the local community is more or less egelt from the benefits of the process, which
may even be unsustainable.

The problems are controversial. Relatively low eprait conditions usually mean inferior
quality standards of the given social welfare systservices, housing, infrastructure, and
thus restrict the capacities of tourist flow. Undeach conditions, adequate services are not
available to create a form of tourism that coulchagate significant revenues, a form of
tourism which could contribute to improving economdiversity. However, tourism
alternatives that are nomadic or close to natueefeasible in some areas, which are though
underdeveloped, but where the landscape is bebatitlnature assets are abundant.

The arrival of entrepreneurs from outside often sdo®t contribute to local economic
prosperity, as local communities usually do feaat timposing local business tax would be
seen as a ,business-unfriendly” measure.

In interconnected regions with multiple tourismeuttals, development and marketing efforts
based on local cooperation seem to be the way fdrwihese allow communities to play
complementary roles in building capacities and tiag local attractions.

Social barriers are shown by a relatively low leweél entrepreneurial activity and low
participation in tenders. This is partly explaineg demographic reasons as well as by a
certain degree of economic instability (outward maigpn, ageing and a shortage of own
resources). In view of these factors the followa@gcription applies to the area.

In areas of low economic activity there are onlyea businesses offering catering and
accommodation that have the necessary human resotocprovide an adequate level of
service to visitors. In addition to meeting theemia for launching a new business, those who
are active in the tourism sector should also bd wedpared, well informed and should

possess the necessary professional knowledge amawaication skills.
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The combined presence of these three factors isalym most urban centres and in several
rural communities too (for instance, in Slovakiaulgaria and south-west Hungary)
Entrepreneurial skills and practice are, however,isaing in most peripheral rural areas
Further, serious limitations are in language skills as welk skills in modern hospitality
including communication, trustworthiness and cresity.

Closeness to nature, traditional, healthy lifesashel environment, and the joint potential of
arts, craftsmanship and gastronomic services gperitant advantages of rural areas, and are
increasingly sought after in domestic tourism a#l a® tourism in general. The demand and
capacity for new business start-ups and parti@paitn tenders building on these advantages
must be promoted all over the region.

4.8. Infrastructural barriers to tourism development

The importance of the supply of tourist infrastwuetis justified by the fact that the meeting
most of these criteria is of benefit for the locaimmunity anyway. The supply of healthy
drinking water, sewage disposal and treatment, agpjate housing and renovation of
buildings, availability of commercial, catering, dith and cultural services quality ensure
better living conditions side by side with providifor visitors.

If all other conditions are met, the principal maasto assess the utilisation of tourism-
related potential is the quality standard of relcgptcapacity, which depends on various
factors ranging from accessibility to the tourigrfrastructure and services.

The expectations of tourists with regard to theeasibility of destinations can be rather
different and even contradicting: on one hand —eeglly for short trips — there is a
requirement for reaching the destination with noetiloss, while travel time is relatively
indifferent in the case of longer holidays, andtloa other hand, in many cases there is also a
preference for areas closed off from traffic. THiEoOf other institutions destined to serve
visitors match the local level of development. Tieowing section gives a territorial
description.

— Tourism-related infrastructure is not satisfactoryn areas where accommodation
capacities are low and there are only a few cajeaimd retail facilities.

— Access to an acceptable range of such services @fdaquate standard is an essential
prerequisite of tourism development, especiallytfar utilisation of attractions offered by
nature, culture and the built environment and tonihg the given region into a well-
managed destination.

— The Danube area has diverse tourist attractions. mbst important of these are the
natural assets linked to the still existing oxbamsl other riparian sites, the rich cultural
heritage, built environment and event calendanvel as traditional local products and
folklore.

— There is strong demand for infrastructural develeptmand marketing management in
areas that are rich in tourist attractions.

— In order to be able to launch capital-intensiveestments in these areas, the operative
burdens of small enterprises would have to be e#saddition to intensifying tendering
activity and strengthening cooperation.

— The supply in accommodation services is weak incttramunities along the middle and
lower stretches of the Danube, while catering agtdilr services are missing mostly in
communities lying farther away from the banks @& Banube.

— The most striking conflict arises in areas along anube river which are rich in
attractions, but lack tourism infrastructure, naynigle area around the Danube Bend —
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excluding big towns - and small communities of tipper Danube section, and the
communities situated on the wide stretches of gasely populated areas below (south
of) the Budapest metropolitan region, by the midaiel lower Danube sections, around
the Iron Gate, the Romanian Plain , some ruralspaldng the river in Bulgaria and the
Danube Delta.

It is associated withnfrastructure deficiencies that river-based touns (paddling,
canoeing and yachting) is almost non-existent albag the river, with the noteworthy
exception of communities along the Slovakian secéind along the north-western section
in Hungary, though here there is a visible trenddeé€line. The limited occurrence of
river-based sports on the Danube is all the mopsodable in view of the vivid traditions
of cruising both on the middle and lower Danubedieac
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5. SWOT elements

STRENGTHS

WEAKNESSES

Favourable geographical location

transport links of the project ar%I
integrating role of the Danube River wi
other countries

Access to European tourist markets via
the river

Continuous coverage of a diverse
network of settlements

Strong capital cities and regions, dynamic

medium size cities

Improving educational level and skills | ¢

Entrepreneurial drive

Development of advanced urban serviges

Organic-farming initiatives

Diversification of local economies in
several areas

Growing interest in tourist development

Diversity of cross-border cooperative
activities

Technological development of
manufacturing

Unigue areas of natural beauty
Attractive cultural landscapes
Commitment to landscape protection

Rich and diverse architectural and
archaeological heritage

High quality of cultural programs and
events in cities

Respect and celebration of national,
regional, local cultural traditions and

products .

Abundance of thermal water resources

growing number of spas .

Adequate coverage of road network
Motorway developments

nd Substantial ratio of peripheral areas
a

‘
h

The Danube river is currently a natural
barrier rather than promoting integratio
and cooperation.

Underused river based tourism (canoei
nautical etc.) on the south section of th
river

Environmental and social challenges in
the urbanized areas ,unstable situation
small towns

Deprived rural areas; urban — rural
dichotomy

Territorial disparities

Decline of population except in the
suburban rings,

Out-migration of educated young peopl

Inadequate language skills and skills fa
tourist services

Growing unemployment, long-term
unemployment

Decline and closure of manufacturing
industries

Deprived areas dependent on subsiste
farming or a single manufacturing
company

Crude human interventions changing th
morphology of landscapes and the rive

Conflict between nature protection and
forestry: degradation of forests

Shortage of resources for heritage
protection: decay of historic monument

Scarcity of tourist attractions in some
rural areas

Lack of motivation to highlight local
assets of tourism

Low quality standards of tourist service
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Spread of advanced communication
Hospitality of the population

Danube Delta as a Biosphere Resefve,
Ramsar site, UNESCO site and the hest

preserved wetland in Europe *

in some urban and rural areas

Inadequacies of the environmental
culture in some areas

Irresponsible tourist behaviour causing
environmental pollution and degradatio

Accessibility constraints, inadequate ro
network especially in the rural areas

Poor housing conditions in deprived ru
areas

Lack of a joint tourism developme
strategy and tourism  destinati
management

Weak networking of
development stakeholders

tourisn

OPPORTUNITIES

THREATS

Broad opportunities for transnational |
cooperation

Forthcoming .
Increasing permeability of national

borders .
Ease of national conflicts .

Social and cultural policies promoting
equal opportunities .

Spread of new, eco-friendly lifestyles

Increase of social responsibility of
companies

Growing interest in eco-tourism and
landscape-friendly recreation

174

Discovery, exploration, popularity of the
Danube and the riverside as assets and
places of tourism and recreation

Development of complex tourist
packages comprising cultural

entertainment, sports, open space .
activities

Offer and demand of diverse, high
guality local products: food, drinks, crafts

Mobilizing impact of flourishing tourism
on local economies and social behavious

Seasonal extension some tourist activities

Growing transnational, regional and log
disparities

Increasing East-West dichotomy at the
European level
Depopulation of some rural areas

Economic and social difficulties
involving regional / ethnic conflicts

Out-migration, emigration of young,
educated groups

Hazards of climate change: storms, fire
desertification, inundation

Intensive competition in the tourist
market constraining quality improveme
and preference of cheap solutions

Mass tourism and exploitation of the
landscape at peak seasons

Subsistence problems in off-season
periods

Constraints on local, small scale
developments in period of economic
crisis

Difficulties in raising motivation of the
elderly, rural population

Pollution, environmental degradatic
undermining tourist development
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ad

ral

al

S,

33



(e.g. cultural events, conferences
combined with thermal water based
tourism)

Benefiting from the seasonal character
tourism: preparatory activities,

community development during the low
key season

Good prospects of EU supported
transport (rail + road) developments

Improvement of cross-border links

Local developments (nature conservati
cycle routes)

Rewarding experience of success

of

ful

initiatives
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6. Trend scenarios

Expected trendsin absence of the strategy

Implementation of the Danube region’s long termecbyes makes it necessary for the region
to maximize the utilization of its potential posstles. Under today’s globalization processes
the population of the river valley has to counthitite magisterial importance of river Danube
and the unique possibilities provided by naturaliemment and at the same time with more
and more oppressing effects of the capital citigsseness. The region needs new competitive
advances in the sharpening market competitionateabuilt on the utilization of comparative
advances. The mobilization of internal resourcas @aly be expected in case of intensive
cohesion and partnership.

In case if the fundamental proposals do not becomeality, if the process of tourism
development lacks systems approach, if the locapecHfic social-economic and
environmental aspects are not taken into considevat without territorial co-operation, the
productivity of the process will remain low, and will generate growing disparities and
extremities.

The improvement of regional relationships, accélésittomes to live in case of besides the
high-speed road network, the internal feeder, iBistor road network is also realized,
otherwise the international corridors only servetrasisit corridors, and do not contribute
enough to the development of the region’s econgpoiential. The network deficiencies
restrain the cooperation possibilities; increagedtack of functions in the centres where they
cause constrained development. The concentratiamle$ coupling with low standard of
mobility possibilities and demands increase thalrpopulation’s segregation and social load
through the selective out migration. These indiyecicrease the social expenses.

In regions with low economic activity and humaneputal the first objective is to establish
territorial stability. The enhancement of educatiand qualification has a key role in
adaptation to market conditions, in reaching higleenployment, and thus decreasing
defencelessness in general and in the field ofidouas well. With a lack of conscious and
harmonized human resource development from teaitpoint of view, the tools of tourism
infrastructure development and attraction develagmeay reach their target in a less extent
than necessary and possible. The absorption cgpadiich would have a key role in the
socialization of the development intentions, in emsing and articulating local needs and
initiatives, decrease3he deficiencies in internal cohesion and coopenatihe falling away
of the multiplicative effects and in the marketigpresenting the unique facades weaken the
region’s economic-tourism positions what leads @gedlopment more expensive ad hoc with
growing regional disparities without synergies iagsfrom its system-like. The concentration
in turnover of the most frequented tourism target®ain, the periodic over crowdedness
increases on the roads and tourism hotspots as well
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The anthropogenic interventions, crowdedness, agglation and the negative effects of
economic activities on the environment may causengeent deformation in the Danube
valley’s natural conditions, undermining the stépibf the ecological system. The ecological
system is efficient as long as it is natural, selfant and natural and does not need any
external (financial or other type) inputs. The detation of ecological conditions involves
the decline of social well-being and health throdlgé decrease of the landscape potential,
furthermore it has an influence on the choice afristn destination. In this process of the
ecological deterioration the remaining semi-nataragas become even more precious. They
can be saved from degradation only by means ofudgseotection and traffic limitations and
restrictive use.

The spread of international connections, co-opamatiare an important part of the
rehabilitation of the once existing identity conteet to landscape and role-system of
settlements. The impacts of its coercion and fgliéway is well-known, the present state
represents this situation. Cross-border connectiand cooperation, and international
partnership both mean a solution for the emergingooderland peripheries, vacuum areas,
the subsistence of cross-border contamination m@finaistructural dysfunction.

Scenario based on the achievements of the European Union Strategy for the Danube

The European Union Strategy for the Danube Regroniges a framework for cooperative
actions along the Danube and for the integratetbmed development. It may happen that
under this Strategy the cooperative actions artricesl to the development of transport,
energy production, culture and environmental amddaape management and do not include
the development of tourism. In such a case, ireggfithe improvement of general conditions
there will be little if any progress in the growth tourism in the Datourway area, and its
share will not increase either in the national therinternational tourism market.

The improvements in living conditions, standardasemnvironmental quality and accessibility,
which may be attained with the help of EUSDR adjare essential but not sufficient criteria
of the development of tourism. The general condgiwill get better for tourism as long as
there are national actions promoting tourist atioas, development of tourist services and
relevant education and training. In this case trectice of fragmented development will
persist, undermining the possibility of networki@j ports, tourist routes, and organisational
links). Because of the limitations of synergy imigaguch a process is less efficient, does not
facilitate the division of tasks and complementdeyelopments.

Scenario based on the implementation of the DATOURWAY strategy

The DATOURWAY transnational integrated strategy @®sented in the forthcoming
chapters is the optimal scenario assuming the riedimhal cooperation is creating suitable
conditions and promoting sustainable tourism inDa@ube area.
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7. Pyramid of objectives

Vision:

Danube: the attractive and unique tourist region

General objective:

Building of a well known tourism brand for the DATORWAY area by utilization of the tourism potentiahd strengthening the socio-economic, environmdraad infrastructural background

Strategic objectives:

1. Widely utilised tourism potential in the DATOURMY area

2. Supporting social-econom

ic background fourism

3. Strong environmental and infrastructural conddns for tourism

Priorities:
1.1. Tourism 1.2.Development of 1.3. Strengthening of 2.1. Development of the local 2.2. Strengthening the 2.3.Human resources 3.1. Enhancement of 3.2.Infrastructural development of
attraction tourist services and tourism management tourism resources of the regional identity and development of the environmental awareness and the DATOURWAY area

development

products

activities

DATOURWAY area

cohesion by means of
development of cultural
tourism

DATOURWAY area

environmental protection along
the Danube

Measures:

1.1.1. Coordinated
promotion of
tourism in the
Danube national
parks

1.2.1. Cooperation in the
development of the
specific tourist products in
the DATOURWAY area
(eco-, water-, cultural
tourism products, local
gastronomy)

1.3.1. Establishment of
tourism management an
tourism marketing
networks in the region

2.1.1. Coordinated
d development of tourism and
local economy

2.2.1. Promoting of the borde
and cross border co-operatio
in tourism development

r 2.3.1. Tourism oriented and
ngrofessional training program
for the tourism sector and
local inhabitants

3.1.1. Protection of natural and
secological values and their
utilisation

3.2.1. Improvement of the
accessibility of tourist destinations
along the Danube

1.1.2. Promoting
potential UNESCO
world Heritage sites

1.2.2. Creation of
interregional, region
specific thematic tourist
events

1.3.2. Establishment of
local and regional
Tourism Destination
Management
organisations, and their
cooperative network

2.1.2. Promoting the local
product generation and sale
(rural and handicraft) togethe
with tourism

2.2.2. Strengthening the co-
operation among the
r DATOURWAY settlements

2.3.2. Strengthening the loca
population’s environment
awareness

3.1.2. Promoting the products of
traditional farming (fruits, grape,
wine, animal grazing etc.)

3.2.2. Multi purpose development o
the Danube ports

f

1.2.3. Establishment of a
management network of
regional events

1.3.3. Promoting clusters
of major tourism
developments

2.2.3. Strengthening the civil
networks in the region

2.3.3. Networking of the
middle and high level tourism
educational/training
institutions

3.1.3.Heritage values, the
protection and promotion of the
monuments of built environment

3.2.3. Development of transport

junctions and crossing opportunities

D

1.2.4. Supply and market
oriented accommodation
development based on a
uniform qualification
system

1.3.4. Strengthening the
regional assets of the
Danube brand

3.1.4. Improvement of the
environment of settlements

3.2.4. Improvement of settlement
infrastructure

1.2.5. Creation of
transnational network of
cycling routes, wine
routes, and various
walking/hiking nature
based educational paths

3.2.5. Improvement of settlement
services
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8. Vision

Description of the long term vision

Danube: attractive and uniquetourist region

A consistent tourism development strategy is needed in the DARMDAY area especially
because in the countries of the DATOURWAY region the riversailsties are not amon
the most important national tourist destinations. The stratedyceontribute to the Danub
space becoming attractive and unique tourist region.

In the historical-cultural, transport-economic areas of Cenwabe interconnected by he
Danube the tourism resources of the region are integrated, thentagbs of the

neighbouring countries are mobilized following the examples of thesrdes of Rhine
Elbe, Rhone or Loire, and the region becomes a unique, recognisaidetbtand, a touris
destination.

The basis of this is the strengthening of the spatial, Danubé&tidand the recognition b
the nations and countries of the value of the Danube. All this, due hetierking tourism
developments and the cooperation between the concerned countries, resuésket
oriented tourism products and a unified tourism image.

General objective:

Description of the general objective

Building of a well known tourism brand for the Danube region by utilization of the
tourism potential and strengthening the socio-economic, environmental and
infrastructural background

Out of the possibilities and endowments of the Danube tourism is capeabigost to utilise

the attractive values and recreational possibilities of themed\l these advantages c
only be achieved if the development differences of the region amenaied by the
strengthening of the economic background and the handling of the andiahvironmenta
issues. To be able to become the Danube a tourism brand there & ta gesatly suppor

<
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the improvement of infrastructure especially in the field of transport.

38



9. Elaboration of priorities and measures

Strategic objective 1. Widely utilised tourism potential in the
DATOURWAY area

Justification

Whereas at the upper (German, Austrian) sections of the Danubentdiourishes the

potentials are much less exploited along the middle and loweorseclihe DATOURWAY

project is committed to change this situation and thereby wstiat unified process of

cooperation in tourist development.

The basis for the unique, recognisable and unified tourism brand caredted by the
natural-historical and the cultural resources. Their preseablesttment, development and
realisation can hardly be recognised on the tourism market. Theovement of the

unfavourable starting situation can only be achieved by the exploratidghe presen
potentials and their turning to tourism products. Among the potentialshaad highlight
the ones which can be developed by networking (the ones relatecetcawdtnatural value
the culture of the Danube and the connecting history and the traditional farmemgs)yst

174
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Description of the desired future state

The networking of the Danube related tourism products which are funtimedifferent

but all reflect the characteristic of the area. The natceatres of the tourism products
(which can be currently identified) are inter-connected along ther Danube, and

strengthen each other. Networking is a potential in relation terwaco, cultural an
adventure tourism and also to the supply of local products and thematic routes (wisle r

The already identifiable central areas with independent prafdenterconnected with ea

other along the river and strengthen their environment as wellcdreeareas are complex,

and the major emphasis is on the natural and cultural aspects of the Danube.

ol
pute

ch

Connections

» Strategic objective 2. Supporting social-economic conditions for tourism

» Strategic objective 3. Strong environmental and infrastructure conditions for toyrism

e Priority 1.1. Tourism attraction development
* Priority 1.2. Development of tourism services and products

* Priority 1.3. Strengthening of tourism management activities
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Strategic objective 2. Supporting social-economic conditions for
tourism

Justification

The social-economic and human resource development is and importeetrcand priority
in the EU Strategy for the Danube Region. Within that the reeepanube region and th

tourism and also the colligated support of the culture of the Danligxk dn important part.

And all this mean from the perspective of the strategy thatstoucan only be successfu
developed with a strong social reception and support and increasing écdrasits. A
highlighted attention should focus on the social background, the humancessadno fulfil
a determining role in the internal connections and the cross border developmentrehth

Description of the desired future state

In strengthening the transnational connecting and sustainingfrthe Danube and its ro

enhancing cultural traditions tourism appears as one of the suectsss. The cultural
models inherited from the vast historical past, the historical eodoenic traditions will be

preserved by tourism and will be enriched with new functions adt Wee to the
developments the interest and highlighted attention created bignowill promote the
strengthening of the identity and cohesion of the Danube spacéis-putpose profession
training programs providing competitive knowledge and harmonised approachiviagd
cross border cultural, economic and tourist connections will be initiated.

Connections

e

ly

e

e

A
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* Priority 2.1. Development of the local resources of the DATOURWAY area

e Priority 2.2. Strengthening the regional identity and cohesion bynsnes
development of cultural tourism

* Priority 2.3. Human resources development of the DATOURWAY area
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Strategic objective 3. Strong environmental and infrastructural
conditions for tourism

Justification

The improvement of environmental and infrastructure conditions is tiaiaonly for the
tourism development of the regions involved in the project but also forgéneral
development of life standards of inhabitants. The present statenafonment ang
infrastructure in the DATOURWAY region is under the desire@ll@nd is well below thg
one at the upper sections, in the Austrian and German regions situated along river. Da

D ==

Description of the desired future state

The future state desired for the region is the recognition and general protechiereristing
natural and ecological values, cultural products, and a high levedsamtiey both on road
railway and water with developed technical and community infrasi@ién the involveg
regions.

Connections

» Strategic objective 1. Widely utilized tourism potential in the DATOURW A&aar

« Strategic objective 2. Support social-economic conditions for tourism
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Priority 1.1. Tourism attraction development

Justification

The role of water tourism in the DATOURWAY area is very lomith the exception o
Slovakia and Hungary and the Danube Delta there are no traditionsefatilization of
Danube in tourism. The Limes is excavated, known and is a candslat®)NESCO Worlg
Heritage site only on its Central European section, the southetionseweds furthe
exploration.

The basis for the tourism attraction development determinedadsgstr objective is meatr
by the exploration and development of the tourism attractions. The nwhldtractions
their quality, their level of exploration, their level of utiliga (utilisation by the touris
products) and reach are all different factors for the succeahe sfrategy. The exploration
the attractions, the evaluation of their characteristics, Hveessibility all appear among t
indicators. The setting of this priority is justified by the dsigr and significance of touris
attractions along the Danube and by their in adequate recognittbmcknowledgemen
especially of those in the rural sections of the area.

Description of the priority

The tourist attractions can be characterized through two types of evaluation:
1. Content features of the attraction such as natural, cultural-heritage aiadl spraction;

2. and territorial level of significance, such as local, regioraipnal, international reach
absolute reach. In the evaluation reach value points can be used.

The two major categories of the attractions surveyed by thewaluation systems appear i

the measures as well. The natural attractions along the riareuli®@ are protected are
national parks and nature parks, where the development of ecotowilisbe the main
orientation.

The most important network of the cultural and heritage attractsotie iLimes —the ancie
border-line defence network of the Roman Empire along the Danube, vehigbtential
world heritage. This can and should be developed into thematic culturst tooute
connecting the regions and countries of the Danube.

The most characteristic attractions and the core areas aftthetions play important role
the creation of brand forming destinations. Their attraction praflldbe determinant for the
whole view of the Danube.
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Connections

* Priority 1.2. Development of tourist services and products
* Measure 1.1.1. Coordinated promotion of tourism in the Danube national parks
* Measure 1.1.2. Promoting potential UNESCO world Heritage sites

e Priority 2.2. Strengthening the regional identity and cohesion bynsnex
development of cultural tourism

* Priority 3.1. Enhancement t of environmental awareness and environi

nental
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protection along the Danube
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Measure 1.1.1. Coordinated promotion of tourism in the Danube national parks

Justification

The EU Strategy for the Danube Region accepted by the EU in 2@tlebas priority thé
protection of the environment including biodiversity and the maintenandbeohatura
values. In tourism development actions heritage protection receivedypnath emphasis
on the advantages in regional cooperation and common actions.

A4

There are already some cooperation programs of the national glangthe Danube with
EU support. Such an initiative is the Danube Parks project. We als@wow the examples
of the bilateral and cross border actions. But the majority of tbhententrate on the
protection of the natural values and their maintenance, so theatigitisand tourism
development have not been raised to higher level of cooperation yet.

As an example we can mention the IPA Cross Border Co-oper@togramme (2007-2013)
between Hungary and Croatia. This also contains priority actithiegscan be connected [to
this measure in the scope of sustainable environment and tourishe. @rdss-Border Cq
operation Programme Romania-Ukraine-Moldavia tourism development hagemtaised
to higher level of cooperation.

This measure can be a synthesis for the so far uncoordinated parallel tourism dentdopm

Description of the measure

D

The keyword of this measure is coordination since in all of the rahterks along the
Danube (and its tributaries) tourism developments are carried ousirigcon value
protection and maintenance. It is also important to emphasize thand#asure should be
harmonized with the main actions and priorities of the Danube Pesject. As a result of
this project trails, natural and heritage routes, visitor angr@grotection exhibition places
and forest schools have been created separately in each proteeted aetwork of water
and cycling routes and their service infrastructure have been tmltleein. The creation ¢
the possible physical connection between the national parks (sadecs) should be of
great importance as well.

—

All these were created in each national park but the network domgelem is missing
which would make the chain of products characteristic for the Dantiie nfleasure would
make up for the missing links: coordination and the harmonisation of theodesnts ang
their connection. It comprises a unified planning system of touaitraction exploration,
tourism product creation and the development of related products andeserVihe
complementary development of the protected areas and the surrountlergeses would be
realised within this measure. The coordination of the management aRkdtini of the
existing and planned tourism products as well.

1=4

Examples of projects

» Parks along the Danube - information, awareness and promotion campaign of
protected areas - Danube Delta Biosphere Reserve, Portile de Fiel Ratiyra
National Park Nera — Beusnita, National Park Semenic - Caras Gorgmaldtark
Domogled - Valley Cerna, Mehedinti Plateau Geopark)

» Cooperation projects for the development of ecotourism destinations
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» Network of protected natural areas along the CRO-SRB border

Connections

* Priority 1.2. Development of tourism services and products

e Priority 3.1. Enhancement of environmental awareness and environmertégtipn
along the Danube

* Measure 3.1.1. Protection of natural and ecological values and their utilisation

Indicators

* Number of tourism products based on national parks

* Number of tourists visiting national parks

Stakeholders

* The directorates of national parks and nature protection organisations.
* Local governments and their institutions.

* Local government associations and their institutions.

» Civil organisations (NGOs) and local population.

* Local tourism enterprises and service providers.

» The tourism organisations on the national, regional/spatial, and settlement level.
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Measure 1.1.2. Promoting potential UNESCO world Heritage sites

Justification

2000 years ago the emperors of Rome erected massive frontier twgrotect their empire.
For centuries they were contact points for people of differeritiresl. Today, the forme
Roman frontiers are a common heritage of 3 continents and of univahsalfor humanity
The Roman Limes in Germany and Hadrian’s Wall in the Unitedylom have already
been declared World Heritage Sites by UNESCO. Actually is uing@ementation - in the
frame of CE Cooperation Programme — the Danube Limes — UNESCQ@ \Meritage
project. The main goals of this project are:

=
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* Nomination of the Hungarian and Slovak parts of the Danube Limes aSCQR&Vorld
Heritage Sites till 2012

* Preparations for a nomination of the Austrian part by heighteth@gwareness of this
monument in Austria itself

* An update for the management plan for the German Limes
* Preparations for future nomination of other parts of the Danube Limes.

So the continuation of this project (in Croatia, Serbia, Bulgand Romania) and its
implementation is of crucial importance for the Danube Region.fidrease of the number
of the world heritage sites and so their successful tenderdasic interest for the Danupe
region in order to improve its tourism as well. Out of the expedteations of the Danube
Region the ancient border defence line of the Roman Empire, theslas applied with
great chances to the nomination. The architectural sites ahengvier and the series of
Roman remains provide the opportunity for the networking development of tourise
increase of the world heritage sites could be a significant prorabtbe tourism image af
the region.

Description of the measure

The existing and future world heritage sites along the Danube ca#tt@nd maintain the
most intense attraction network of the region. Their presencaswmssful nomination to
become world heritage sites would strengthen the tourismtaitraeend image of the areg.
The sharing of experiences of the already existing siteqréparation of the nominees and
their tourism utilisation could initiate the network for the tourisrdustry of the Danub
historic heritage. The Limes along the Danube is such a katviarlinear site with Roman
memorials along the river mobilises almost every partner cpwitthe DATOURWAY
initiative. The tourism potential of the Limes would provide a chatwecreate an
interconnected thematic tourism development. This network and spgsisms could
integrate the already existing world heritage sites and uhegef sites under nomination.
Together they create a development system which would resatharkable network @
heritage tourism in the region.

-~ 35

Examples of projects

* Preparations for future UNESCO World Heritage nomination of theuba Limes in
the southeast section of the river
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* Blue Book on cultural identity: Preservation of the cultural hegitalpng the Rive
Danube in accord with the existing UNESCO cultural cluster

* *“Along the route of Roman emperors”: development of spa and winesroun the
countries along the River Danube: Bulgaria, Serbia, Croatia and Romania

» Restoration and maintenance of the sites of historical and cultural importance,
conservation and protection of both tangible and non-tangible cultural heritage
providing the access to common cultural heritage”.

» Creating and promoting of common cultural offers along the Danube.

and

Connections

* Measure 1.1.1. Coordinated promotion of tourism in the Danube national parks

Indicators

¢ Number of sites approved as part of the Limes
* Number of guests visiting the Limes

+« Number of the nominated sites and the set of their involvement in tourism

Stakeholders

» The operators and owners of the heritage sites
o State institutions and bureaus
o Local governments and their institutions
o Churches
» Cultural associations, the representatives of the non profit sector
* NGOs
e Tourism associations and enterprises
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Priority 1.2. Development of tourist services and products

Justification

The basis for the strategic objective “Widely utilised tourism potemtisdde DATOURWAY
area” besides the exploration and development of tourism attracsia@mnstituted by th
priority “Development of tourism services and products”. The magirgy conflict arises in
areas along the Danube river which are rich in attractions,ablkttburism infrastructure
namely the area of upper section and the communities situated omdthstietches of th
sparsely populated areas below (south of) the Budapest metropeljian,rby the middle
and lower river sections, around the Iron Gate, the Romanian Riane, kural parts alon
the river in Bulgaria and the Danube Delta.
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Description of the priority

In order to enhance the tourism industry of the region in a complexoagbprthe
development of tourist services and products is naturally one ofdseimportant actions.
Since the area itself is not so well known on the internatiomal,lbesides tourism produgct
development the brand, the image of the region could be significantlgpvetby adequat
and sustainable tourism services development. This priority providsalaorate descriptio
of how the services and the product development of the region should be enhanced.

> O

Connections

e Priority 1.1. Tourism attraction development
» Priority 1.3. Strengthening of the tourism management activities

* Priority 2.1.Development of the local tourism resources of (I FeTOURWAY area
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Measure 1.2.1. Cooperation in the development of the specific tourist products in
the DATOURWAY area (eco-, water-, cultural tourism products, local gastronomy)

Justification

The linear allocation of the tourism attractions and productsese characteristic for th
river destinations. The Danube area has diverse tourist attracfibesmost important
these are the natural assets linked to the still existing oxbodsiparian sites, the rig
cultural heritage, built environment and event calendar, as weath@isidnal local product
and folklore. The basis for the attractions — complementing e&ehn, air separated frol
each other — can be found at all tourism products which are basedail aad river values
cultural heritage, monuments, the historic past or the farminditnagli For The attraction
complementing each other provide the opportunity to create diversdigtsh product
development.

Description of the measure

Ecotourism, attracted by the protected areas is a major taatigity in the Danube space.
is complemented by the networks of water tourism (small ship artdobda, relaxing anc
camping sites, ports of excursionist ships), the routes of culturgtgons and events, tf

cultural and pilgrimage routes and the thematic routes exhibitingribduction traditions
and the local products (food, craftsmen products) such as the wine atarigghe Danube.

The gastronomic tradition can also be a base for the developmepeaoglised tourisn
products by means of festivals or local product markets. In ordervigogespecialise(
products it is necessary to create an international database alrghdy existing product
The product development based on attractions complementing eacklaihlel be preferre
and to create a network to connect the products.

Primarily important is to create tourist packages on the basiwe already existing products.

The development of the ports of the Danube, improvement of the conddfonster
tourism, should have accentuated attention.

t
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Examples of projects

» Creation of an international database for the existing tourist products

« The enrichment and coordination of the cultural programme of Dantibs build
the link between art and business

* Improvement and marjeting of health and wellness facilities, including spas
» Establishing the Danube gastro route

» Historical Danube-route: From Celts to European Union

» Let’s paddle the Danube: building of network of water tourism centers

* On the waves of the Danube: establishing the network of yacht ports

* 10 buses for cruisers: compilation the regional offers for cruisers

» Identify and promote specific cultural products, arts and traditional crafts;

* SPA Ressort Babina Greda
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» Construction of a hippodrome, golf and entertainment park on TrbuSanci in Vinkovci

e Tourism Ring of Vukovar-Srijem County

Connections

e Priority 1.1. Tourism attraction development

* Measure 1.2.2. Creation of interregional, region specific thematic tourissevent

Indicators

* Number of tourists interested in specific tourism products
* Number of the created tourism product services
* Number of the qualified service providers

* Supply characteristics of the products and the generated turnosiecagacity
utilisation

Stakeholders

* Port owners and tenants,

» Local product producers, farm product producers.

« The directorates of national parks and nature protection organisations.
e Local governments and their institutions.

* Local government associations and their institutions.

» Civil organisations (NGOs) and local population.

» Local tourism enterprises and service providers.

« The tourism organisations on the national, regional/spatial, and settlement leve|.
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Measure 1.2.2. Creation of interregional, region specific thematic tourist events

Examples of projects

This measure is called forth by the necessity to createa@gional, region specific thematic
tourism events, since the Danube as a linear geographical itenpectectly serve for
thematic, Danube-based tourism experience. The events can be basediver itself and
its vast natural geographical and cultural landscape. So one mifiheaims of this measure
to transform the existing attractions to implementable tourism products.

Description of the measure

A certain tourism destination — such as the forming Danube togasemtial — can only be
successful if it offers provides a full scope of servicesHeruisitors. Nevertheless the lead
product is provided by the attractions with significant reach; tbeate and inspirg
satisfaction and future return of the visitors or the tourists tgitre® area. So in this respect
the identification and valorisation of the specific charactegisticthe Danube is of crucial
importance in this measure.

The major actor of the tourism value chain is the tourist. Theéstourhis or her demands
are fulfilled would intend to use the tourism product in a more and more compleBassd
on the above mentioned the creation of an experience and event chainersiee can
become a specific, characteristic tourism product or supply element.

Examples of projects

* To create river-bus and other connections between urban centres along the Danube
(Danube Express Project)

e To hold and organise an annual Danube Culture and Tourism Day

» International festival of gastronomy and wines of the Danube countries;

» Traditional arts and crafts fair of Danube countries.

* Wine roads of Slavonia

* Introduction of new scientific/cultural event "Milankdé'd nights on the Danube”

« Establishment of Regional climatology-ecology Centre M.Milankovi

Connections

e Measure 1.2.1. Cooperation in the development of the specific tourist moaudloe
DATOURWAY area (eco-, water-, cultural tourism products, local gastrohomy

* Measure 1.2.3. Establishment of a management network of regional events

* Measure 1.2.4. Supply and market oriented accommodation development based on a
uniform qualification system

 Measure 1.2.5. The creation of transnational network of cycling rouies,routes,
and various walking/hiking nature based educational paths

e Priority 1.1. Tourism attraction development
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» Priority 1.3. Strengthening of the tourism management activities

Indicators

* Number of tourists taking part in thematic tourism experiences
* Number of tourists

* Number of guest nights in the region

Stakeholders

« The tourism organisations on the national, regional/spatial, and settlement leve|.
e The directorates of national parks and nature protection organisations.
» Local governments and their institutions.

» Local government associations and their institutions.

» Civil organisations (NGOs) and local population.

» Local tourism enterprises and service providers.
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Measure 1.2.3. Establishment of a management network of regional events

Justification

The main reason of this measure is to enhance the cooperation b#teeamous events
that characterise the tourism of the Danube region. This network of event manageould
be able to organise, develop and maintain the quantity and quaktyeafs in the Danube
space providing a more characteristic and varied tourism supplihé potential visitors.
One of the most important elements of event tourism is that Hewttract the tourists not
only for one occasion but later as well to visit another festivaln event. There is a great
number and broad variety of tourist events by the Danube. By wagpageration and
various form of linkage (joint organisation, marketing an informatiar) étey could
reinforce each other’s popularity.

Description of the measure

Event tourism (experience tourism) is attracted to events whichnked to certain periods
of time or location or have regional or greater significancesaipgly the consumers with|a
peculiar value of experience. The following offers can besifled into this type: musical
performances, open air concerts, theatres and concerts, expepanks, exhibitions and
fairs, artistic exhibition with more than regional reach, oral and international sports
events.

The regional and spatial event network management along the Darmuite e able tg
enhance, develop and coordinate the different events of the Danubecemedingy to create
a common image for the tourists and the tourism market as velbeTevents could also pe
classified and grouped.

Examples of projects

* Harmonization and classification of the different events along the Danube

» Elaborate a harmonized statistical system for monitoring andotoott tourism
activities in the region and development of culture-related itimsratong the River
Danube

» To further develop the Danube Theatre Festival
e The ZOO upgrade

Connections

* Measure 1.2.1. Cooperation in the development of the specific tourist aaddlce
DATOURWAY area (eco-, water-, cultural tourism products, local gastropomy

* Measure 1.2.2. Creation of interregional, region specific thematic tourigmseve

* Measure 1.2.4. Supply and market oriented accommodation development based on a
uniform qualification system

« Measure 1.2.5. The creation of transnational network of cycling rouies,routes,
and various walking/hiking nature based educational paths
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e Priority 1.1. Tourism attraction development

» Priority 1.3. Strengthening of the tourism management activities

Indicators

* Number of events in the region
* Number of tourists and visitors participating on the events

* Number of domestic or international tourists (examining the &ttragzone of the
events).

Stakeholders

« The tourism organisations on the national, regional/spatial, and settlement leve|.
e The directorates of national parks and nature protection organisations.
e Local governments and their institutions.

* Local government associations and their institutions.

» Civil organisations (NGOs) and local population.

» Local tourism enterprises and service providers.
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Measure 1.2.4. Supply and market oriented accommodation development based
on a uniform qualification system

Justification

Accommodation development is one of the most important factors ofrtodeselopment;

A certain area having only attractions on the supply side shoulg@sgmle its visitors with

an adequate supply of accommodation based on a uniform qualificasi@msyThis latter

would guarantee the adequate quality of accommodations for the visitors.

Description of the measure

The measure would cover both the commercial accommodations sectothe private

accommodations as well. The major aim of the measure is ®aa enhance the qual

and quantity of the accommodations, to improve their exploitation natid@aenhance the

income of the private and public investors of the accommodation services sector.

All these developments would consistently follow the principles ofntbet recent and ug
to-date supply and market trends, adapting the changes of thet rmadkthe demand sid
also enhanced with the possible establishment of a Danube lahelaalsled value to th
existing classification system.
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Examples of projects

» Establishment of a Danube label as an added value to the exisisgifichtion
system

» Creating a system of incentives to encourage the joining in the common systen
quality labeling;

» Tourist — historical Center ,Sopot*
* Development of cultural infrastructure in Osijek-Concert Hall / Culturaiti@e
* Adrenaline park building (new attraction)

of

Connections

e Measure 1.2.1. Cooperation in the development of the specific tourist moaudloe
DATOURWAY area (eco-, water-, cultural tourism products, local gastrohomy

* Measure 1.2.2. Creation of interregional, region specific thematic tourigmseve
* Measure 1.2.3. Establishment of a regional event management network

* Measure 1.2.5. The creation of transnational network of cycling rouies,routes,
and various walking/hiking nature based educational paths

e Priority 1.1. Tourism attraction development
* Priority 1.3. Strengthening of the tourism management activities

Indicators
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* Number of different types of accommodations fulfilling the requirgseof the
measure

* Number of accommodations initiating the demonstrated uniform qualification system

* Average guest nights spent

Stakeholders

« The tourism organisations on the national, regional/spatial, and settlement leve|.
e The directorates of national parks and nature protection organisations.
e Local governments and their institutions.

* Local government associations and their institutions.

» Civil organisations (NGOs) and local population.

» Local tourism enterprises and service providers.
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Measure 1.2.5. Creation of transnational network of cycling routes, wine routes,
and various walking/hiking nature based educational paths

Justification

The creation of a transnational network of cycling routes, winges, and variou
walking/hiking nature based educational paths would further enhanadetiebopment o
tourism services and products of the area on the supply side agraisitors and tourist
who are interested in the attractions of the region. In this Waydurist demand for th
Danube region could further be enhanced on the international level (traeahaourism)
and on the national and regional level (domestic tourism) too.

Description of the measure

One of the most important tourism products of the strategy are teuresm and active
tourism as well, since almost the entire studied area of #Hruliz region possesses
traditional wine cultures and also — connected to ecotourism as @rtlellent opportunitie
to develop the different forms of active tourism.

In order to enhance this attraction, a transnational network ohgyautes, wine routes, ar

various walking/hiking nature based educational paths should be createl,oobid serve

the management, marketing and tourism development aspects ofoines® products. Th
measure also proposes to create a strategic concept for gratedenetwork of Greenway
in the DATOURWAY area and the expansion of the network to the Daredpenr by
developing the Greenway networks in all cross border areas along the Damdile as

Regarding cycling tourism it is indispensable to mention the Eelm\é route, which

stretches from the Atlantic (Nantes) to the Black Sea (Cot@dteEV6 includes the so-called
Donauradweg, the bicycle path along the Danube; this stretamasConaueschingen and

Passau in Germany through Austria to Vienna and continues on tsl@ratin Slovakia
later Hungary, Serbia, Bulgaria, then into Romania to the UNESEfage site of the
Danube Delta. The latter part of the route is still to be developed.

Examples of projects

» Strategic concept for an integrated network of Greenways in the DATOUR¥v&eY
* Expanding of the network to the Danube region

» Developing and connection of the Greenway networks in the cross laoedealong
the Danube

» To create transnational tourist packages e.g. for combined rail{oyaterips along
the Danube

* To realise the Danube walking path

* Identification and evaluation of suitable routes for the development of these tyy
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routes - good practices and proposals for improving the quality of planning services;

» Integration of the identified cycling routes, wines routes, hiking trails in the
international tourist offers

» Cycling Danube: Constructon of the cycle path on the international Danube Route —
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Euro Velo6

* Bicycle routes in the CRO-HU border region

» Construction of cycling itinerary and cycling lanes along the river bank sbnp f
Vidin to Silistra — “Danube cycling trail” (part of the trans-Europearlicgdane
along the River Danube)

* Development of cycling tourism along the borders of the countries, which used to be
divided by the iron curtain

Connections

* Measure 1.2.1. Cooperation in the development of the specific tourist aaddlce
DATOURWAY area (eco-, water-, cultural tourism products, local gastropomy

* Measure 1.2.2. Creation of interregional, region specific thematic tourigmseve
* Measure 1.2.3. Establishment of a regional event management network

e Priority 1.1. Tourism attraction development

* Priority 1.3. Strengthening of the tourism management activities

Indicators

* Number of the transnational cycling routes, wine routes, and varialksng/hiking
nature based educational paths.

* Number of visitors and tourists of these transnational networks

e Turnover and income of the service providers (e.g. wine routes) alomg t
transnational networks.

Stakeholders

« The tourism organisations on the national, regional/spatial, and settlement leve|.
e The directorates of national parks and nature protection organisations.
e Local governments and their institutions.

* Local government associations and their institutions.

e Civil organisations (NGOs) and local population.

» Local tourism enterprises and service providers.
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Priority 1.3. Strengthening of the tourism management activities

Justification

The complex development of tourism management and marketing is ohetethor strategig
objective 1 “Widely utilised tourism potential in the DATOURWAYea”. The application
of the uniform marketing concept and the horizontal and vertical harntionisaf
management organisations is a basic condition of successful tourism developments.

Description of the priority

Priority 1.3. is very complex and involves numerous measures whichecsgplit to three
major areas: tourism marketing, vertical and horizontal management.

1. Elaboration of the elements of the marketing strategy taking into congidetet nationa
characteristics, and of the joint communicational mix.

2. Creation of local, spatial and regional tourism management orgianss@r DM) and alsg
the conditions of vertical coordination.

3. Incentives to create tourism clusters of major tourist prodocsedngthen the horizontal
coordination.

—

Among the tourism trends we can find, besides product marketingjat&s managemer
(D-marketing) of growing importance. The latter involves competiimong the tourisr
target areas. In this process the traditional tourism orgamsasind organisation systems,
which characterised the former eras of tourism development becoone and more
outdated. With destination marketing new organisational forms weagect out of which the
appearance of the TDMs and clusters are extremely important.

>

Connections

e Priority 1.1. Tourism attraction development
* Priority 1.2. Development of tourism services and products

e Priority 2.2. Strengthening the regional identity and cohesion bynsnex
development of cultural tourism

* Priority 2.3. Human resources development of the DATOURWAY area
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Measure 1.3.1. Establishment of tourism management and tourism marketing
networks in the region

Justification

The EU Strategy for the Danube Region accepted by the EU in 201lesdhdltourism
brand development as priority (,To develop the Danube Region asogdam brand”) an
the development of tourism destinations as well (,To establishDdreube Region &
important European tourism destination”). As an antecedent of the haatramisf the
marketing strategies and the organisation systems we haventmmthe cross border IP
programmes and the Euro-regional co-operations. So the greatests t&s create the
coordination and the uniform development strategy concerning both areas.

Description of the measure

This measure is about a unified marketing strategy which preseappprogramm
coordination at the national, regional and cross border levels.

As a part of the marketing strategy the following analysig @ternational leve)
standardisation is necessary: market analysis, productegstrairoken down to tourisi
sub-regions, creation of marketing, communication and promotion plans, invesit
investments and the creation and harmonisation of a tourist information system.

As a part of the market analysis the elaboration of a unifiatkeh research, the dema|
analysis, the competitor analysis, the market segmentation antbmasgitare tasks to b
carried out.

Within the framework of the product strategy the aim is to ctamiproduct portfolio an
the standardisation of development priorities.

The elaboration of sub-regional sections can be carried out ld@thirtiform methodology

which can directly affects the elaboration of the given sub-regjimr@duct portfolio and thé

establishment of the management organisation.

For the marketing communication and promotion plan the most importaktisato
standardise the marketing communication mix.

The inventory of the investments can be compiled by taking into coasatethe state and

private sector and also the EU sources in which the Regional thpelPaograms’ tende
sources distribution play an important part.

The traditional organisational forms of tourism information systehwuld be redefineg
new organisation systems based on principle of bottom up operations must be constry

The measure also indicates and proposes to elect/nominate TFOBE$ the form of arn
association) that will be the HOST to take care of realization of progeatigns etc.

1
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Examples of projects

+ Election/nomination of a GESTOR that will be the HOST to take o&realization
of programs, actions etc.

* Improvement of the DaTourlnfo website: a single information sourcthefarea

covered by DATOURWAY.
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» Establishment of the Danube’s network of TICs (Tourist Information Centres

Connections

* Measure 1.3.2. Establishment of local and regional TDM organisatmas their
cooperative network

* Measure 1.3.3. Promoting tourism clusters of major developments

* Priority 1.2. Development of tourism services and products

Indicators

* Number of the tourism management and tourism marketing networks in the regjon
* Number of tourists

* Average guest nights spent

Stakeholders

« The tourism organisations on the national, regional/spatial, and settlement leve|.
* The directorates of national parks and nature protection organisations.
» Local governments and their institutions.

* Local government associations and their institutions.

» Civil organisations (NGOs) and local population.

» Local tourism enterprises and service providers.
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Measure 1.3.2. Establishment of local and regional Tourism Destination
Management organisations and their cooperative network

Justification

The EU Strategy for the Danube Region approved by the EU in 2011 $aodigsm

destination development (,To establish the Danube Region as impouesyean tourism

destination”) as priority which is served by the establishmetiteofiestination manageme
organisations (TDM). According to the European and American trends thehfing of the
classic non profit Tourinform networks will be relieved by the doottup, vertically
organised, multi actor destination management organisations, the TiViorgianisationg

form based on the cooperation between the public and private sectorsnpanew type of

tasks such as the application of the classic marketing devieeketmesearch, developme
of the product packages and the creation of the uniform marketrappeaand imag

involving visitor management, the local entrepreneurs and the localgbiopullt should be

noted that the Danube Delta should be treated separately — thig"iproject proposa
(Regional Development Organization).

Description of the measure

The introduction of the new model presumes an organic politicalmihe Danube Regio
on the local government and national government levels as wethoks effective way ca

be the creation of a unified tender source realisation possilnlitiyet ROP programmes of

the EU (e.g. Hungary).

From the professional point of view the standardisation of the followiitgria would be
necessary:

e Delimitation of the destination areas (sub-regions)

* Legal framework of the organisation system (tourism associalidiv)] non profit
tourism Ltd.)

» Selection of the official and voluntary actors of the TDM memlfEom the actors
of tourism: accommodation providers, guest caterers, travel bureaustlasd
tourism ventures, local governments and their institutional system, natu@gers

» Standardisation of tasks as follows: tasks related to tounanketing (product
development, market propagation, the improvement of catering conditionsgelppr
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forming, communication, networking and partnership) and the Tourinformaibure

issuing the tourist information (informing the tourists, the functiorhg uniform
booking system, content development)

e Financial sources of the TDM organisation (registered cappabvided by the
members, their annual contribution, separate business income, mavietssar the
participants of the TDM, sponsorships)

Links to the vertical levels of the new organisation systemtiédfvagional, national, and

international).

Examples of projects

* To treat the Danube Delta separate (Regional Development Organization)

» Creation of a Tourism Destination Management (TDM) as a backgraiuid
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organization for the tourism of Danube e.g. Danube Tourism
Association/Organization including entrepreneurs, local governments, NGOs e

» Establishing a TDMO in the Baranja pilot region

» Establishing Tourist Information Centre in the Middle Danube

Connections

* Measure 1.3.1. Establishment of the tourism management and tourismtimgarke
networks in the region

* Measure 1.3.3. Promoting tourism clusters of major developments
* Priority 1.2. Development of tourism services and products
* Priority 2.3. Human resources development of the DATOURWAY area

Indicators

* Number of functioning local and regional TDM organisations in the DARWAY
region

* Number of cooperative network of TDM organizations

Stakeholders

« The tourism organisations on the national, regional/spatial, and settlement leve|.
e The directorates of national parks and nature protection organisations.
» Local governments and their institutions.

» Local government associations and their institutions.

» Civil organisations (NGOs) and local population.

» Local tourism enterprises and service providers.

63



Measure 1.3.3. Promoting clusters in the major tourism developments

Justification

Among the tourism product development and management activities themakizo-
operations should have a significant role. These cluster formatitegrate the interested
actors in a given tourism product development in order to achieve theaoaims. And the
common aim is to improve the quality and competition characteristitse given produc
with the co-operation of the ones concerned.

A1
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Description of the measure

The development of the tourism clusters should be first of all dh@peration of touris
product providers by the Danube. From the point of view of the region, the clustenace se
enterprises for ecotourism, water tourism, cultural heritage \aat €ourism topics are to be
counted upon. Besides them village tourism built on rural and farntiregtsons and wine
routes should have great significance and attention. From the toduistars functioning in
the Danube region a complete international cluster network shoutdebted in the entir
area of the DATOURWAY project. Within this process the init@tto create water tourism
clusters should be highlighted. For the promotion of this processrélagion of the wate
tourism cluster on the complete section of the region should be promoted.

—
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To the co-operative membership of the clusters the following sastioould be involved:
attraction developers, tourism service providers, event organisgfstte concerne
institutions and enterprises which are interested in taking the psottu¢he market. Th
product development activity of the clusters should also cover tlis félcreating produd
brands and the qualification systems. The basic aim of clustedogewent and its
measurable result is the improvement of the quality of productssrand market reception.
In the latter activity training, coaching, marketing and PR enterpriaed also be involved.
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Examples of projects

» Creating transnational cluster network over the entire territbtige DATOURWAY
project

» Creating a cluster for the water sport tourism

* Project for the integrated tourist promotion of the Danube’s Natura 2000 sites;
* Promoting a integrated tourism offer for fishing tourism in the Danube;

* Project for promoting health tourism in the spas and thermal lbathted in the
Danube surroundings (e.g. Baile Herculane, Bala, Amara, Lacat, S echirghiol,
Saturn, Eforie Nord).

Connections

* Measure 1.3.1. Establishment of the tourism management and tourisratintark
networks in the region

* Measure 1.3.2. Establishment of local and regional TDM organisatmms their
cooperative network
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Priority 1.2. Development of tourism services and products

Priority 2.3. Human resources development of the DATOURWAY area

Indicators

Number of clusters
Membership of clusters
Number of qualified services and capacity of clusters

Number of tourists

Stakeholders

The institutions and enterprises of tourism training and coaching.
The local and regional organisations of tourism organisation.
Marketing and PR enterprises, tourism councillors.

Local product producers.

The tourism organisations on the national, regional/spatial, and settlement leve)|.
Local governments and their institutions.

Local government associations and their institutions.
Civil organisations (NGOs) and local population.
Local tourism enterprises and service providers.
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Measure 1.3.4. Strengthening the regional assets of the Danube brand

Justification

The realisation of the attractive and unique tourism region imighen can only be achieved
by the establishment of the Danube brand and its purposeful develogmeser brand car
only be known and recognised if there is increase in the scope cdrget areas whic
would be interconnected in the entire region like pearls in thidat The “pearls” woulg
be the attractive tourism sites and target areas which couldagemernover independently
as well so they are recognised on the market. Within the Asghysise of the project, the
participating countries prepared their inventory of attractions, wéntves as a list of the
main target areas in the Danube Region. The Danube brand can bed dogathe
interconnection of the real tourism destinations. Its realisatiorstéasted with the
strengthening of the given regional assets.

= e

Description of the measure

The development of the attractive tourism centres and catericgspilong the Danube
should be implemented according the different needs of the divertiaghsges. The
creation of a powerful image and product supply has to take intadeoaison the uniqug
characteristics and tourism positions. The networking of the existinggsm centres and the
developing or functioning target areas should facilitate mutual skremgg. During the

1%

realisation of this measure first of all one has to identié/gdresent centres and core areas of

Danube tourism .The attraction hubs must be developed to become taesilaring the
development of the tourism target areas, the strengthening of catiopeand connectivity
the road infrastructure could serve as a base for the tobraamd covering the entire Danupe
region.

Examples of projects

» Correlation and harmonization of the different touristic brands in the Danube region

« Exploiting the Danube’s cultural heritage for tourism by creating aar&tof
cultural sights and attractions for visitors

» Danube’s Waterways Tour Companies - creating a network wélteyencies angd
tour-operators selling Danube tourism products.

Connections

* Priority 1.2. Development of tourist services and products

Indicators

* Number and demand of the market supply

« Number of destinations and tourism centres of the Danube, and the voluher of
generated turnover.

« Familiarity of the destinations and their acceptance on the market
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* Number of tourists

» Average guest nights spent

Stakeholders

e Cultural and tourism institution network, the non profit sector of tour(3DM
organisations)

e Local population

e The directorates of national parks and nature protection organisations.

e Local governments and their institutions.

* Local government associations and their institutions.

» Civil organisations (NGOs) and local population.

» Local tourism enterprises and service providers.

» The tourism organisations on the national, regional/spatial, and settlement leve|.
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Priority 2.1. Development of the local tourism resources of the
DATOURWAY area

Justification

The Danube space is a chain of assets of different kinds. The todesaiopment ca
capitalize of these values as attraction. Tourism developmerthbasm to exploit theif
potential. The tourism based on active turnover and on networking with appeogentral
areas can turn the local resources into tourism products. The emogmd mobilization of
the synergies of local natural, cultural and spiritual hegitagd the traditional forms of
production is an accentuated methodological tool of tourism development.

-

Description of the priority

For the elaboration of actions under this priority the attraction wneoriality and content
of the DATOURWAY project’s local values must be identified. Hoe promotion of the
interconnections and spatial and thematic characteristics of dhesm categories
interference zones of locally based tourism development must bedfiateitio. Such zone
are:

Uy
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1. Interconnections of tourism and local economy, the economic fosteoiegof
tourism.

2. The attractions based on traditional farming and product productiontiast for
tourism.

3. The possible linkages of the private and public sphere in the sgatielopment of
tourism.

The local values that are to be found in the Danube Region could be ethliodipecia
tourism products. They can be involved in the supply side concerning toatesm,
thematic routes presenting cultural traditions and farming kerigad the heritage tourism
attractions, regional products and events.

Out of the tourism product types utilising local products rural touasd village tourism
have an accentuated significance.

Connections

e Priority 1.1. Tourism attraction development

* Priority 1.2 Development of tourism services and products

68



Measure 2.1.1. Coordinated development of tourism and local economy

Justification

In the Danube Region the basic aim of tourism development &rivegthening of the locg
economy. Tourism capitalising of the local resources shows dycle@anised directiof
with its requirements (attraction reveal, services and progmamanising and marketing).
is an important task to utilise the demand stimulating effectsusfsm in the improvemer

of the local economic position. The integration of the actors of tomoeny and the

stimulation of their co-operation is a target and a tool as Wweboth areas tourism cou
take a significant part. All these favourable interferencewden the local economy ar
tourism make the realisation of the measure very much reasonable.

Description of the measure

The strengthening of the connection between local economy and taumishe one hand

benefits the productive activities that can be linked with thradcitons (the involvement ¢
the local product suppliers, unique farming practices and crafdngg. The initiative ta

connect the services of the tourism products and programs organisiting flacal service
providers also plays an important role in this measure. An effeicpkementation of this

measure could be the creation of local product markets and theimreé their aligned
system on the frequent target areas of tourism.

The integration of tourism and local economy could create dematiaeftocal products and

involvement of the actors of the economy. The strengthening of theyssigpl of tourism
could bring profit to the ancient craftsmanship and promote the rewvivataditional
production. With its needs the expected demand would involve setting bfelaeaprises
especially in the fields of accommodation and catering services.

Examples of projects

e Creating/organizing a local market system (markets of lpeaducts, craftsmansh
etc.)

» Establishing the centers of touristic service development

» Identify the means to capitalize the supply of local products through tourism;
* Creating a system of incentives (for those who want to capitalize the produmtalg
economy through tourism activity).

+« Jam street, Beli®

Connections

* Measure 2.1.2 Promoting the local product generation and salegngr&landicraft
together with tourism

Indicators
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* Number and turnover of the tourism enterprise
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* Volume of their supplied products realised in tourism

* Number and turnover of the local product markets

Stakeholders

» The tourism organisations on the national, regional/spatial, and settlement leve|.

» Local tourism enterprises and service providers.

» Local product producers, agrarian manufacturers and craftsmen

» Local governments and their institutions.

» Local government associations and their institutions.

» Civil organisations (NGOs) and local population.

* Regional and local organisations of enterprise and economy develomoenorhic
and agrarian chambers)
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Measure 2.1.2. Promoting the local product generation and sale (rural and
handicraft) together with tourism

Justification

The cooperative development of tourism and local economy provides an oppdidu iitg
local product producers to locally realise their unique craftsmenfaand products. The
production, presentation and realisation of the unique and high qualitypl@chlcts are g
the same time enriching the agro tourism and village tourissdugt offers. The loca
products could strengthen the attraction basis for tourism product developrhe joint
production, presentation and realisation system creates the local networkssati.tour

e (D

Description of the measure

This measure aims at the provision of good quality, provincial local pduadtthe creation
of their qualification and marketing systems. The local producteeagorial” products car
only be a real tourism attraction if they are marketablegsgible and their manufacturing
techniques are presented at an organised programme. In orders® atdhese expectations
the local tourism product supply should be controlled. The local prodqutdification
requirements — based on sense perception qualification — and csystem should bge
formulated as well. Based on this, the marketing and communicatistensyof the
development of the local product brands should be created. A networkafakgnd spatial
product brands should be created in order to support the market initiation.

The regional network of local product sale should be elaborated asomgilemented with
the information on the local products. In this system the non-piaiiism information
bureaus (e.g. as it functions in Hungary) could play an important part.

In order to develop the local product brands for the transmissiontbbdseand knowledge
it is practical to publish and spread a handbook among the potential rpaffoether
development could be achieved by the creation and functioning of a regioalabioduct
brand system (qualification and brand development). It would be a hugto stegate the
brand system of the “Danube Product”.

Examples of projects

e Organizing sales of local (Danube relatdtand nameproducts in information
centres like the Tourinform system of Hungary.

* Creating the rules (Hand book etc.) of becoming a brand name i.eLIQYUA
SYSTEM/HANDBOOK

* Realizing Common stands with tourist - producers offers in the local fairs;

* Identify partnerships (tourism entrepreneurs, manufacturers) foripation in the
local, regional, national fairs.

* "Roads of the rural life"
e Ethno Center Petrijevci

Connections
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* Measure 2.1.1 Coordinated development of tourism and local economy

Indicators

e Number of local product producers
* Quantity of local products
* Number of qualified local products and brand products

e product turnover

Stakeholders

« The tourism organisations on the national, regional/spatial, and settlement leve|.

» Local tourism enterprises and service providers.

» Local product producers, agrarian manufacturers and craftsmen

» Local governments and their institutions.

» Local government associations and their institutions.

» Civil organisations (NGOs) and local population.

* Regional and local organisations of enterprise and economy develomoenorhic
and agrarian chambers)

* The organisations of tourism marketing and agrarian marketing
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Priority 2.2. Strengthening the regional identity and cohesion by
means of development of cultural tourism

Justification

The strengthening of the regional identity and cohesion in thE@MARWAY area is unde
the strategic objective “Supporting social-economic background forstourand aims tg
enhance the recognition of the cultural significance of the Damdmze oy way of tourisn
and other developments.

The DATOURWAY area is transnational and heterogeneous, heless, integrate
approach and unified conduct and the manifestation of common intenestessary in it
case. Common identity can be attained if the all details of dagryfe can be related to tk
determinants of the landscape, to the involved cultural and economig lastbto the joint
responsibility for the maintenance and protection of our natural nesoand architectur:
heritage.

In the acute competitive market it is necessary to obtaincoewpetitive advantages whic
can be derived from regional comparative advantages, that is, wimdbecattained by th
mobilisation of internal resources. For the powerful manifestadiomegional economi
interests sustained partnership in indispensable.

In order to ensure substantial and efficient cross-border coaperdie cohesion of th
riverside areas must be strengthened, because the majothg tfsues and conflicts

rooted in the fact that administration and lifestyles have beeste mnduly independent fro
natural characteristics and borders. The more communities aasl are involved in th
implementation of common tasks and the more they are willing to ttedie share i
responsibility, the more efficient and effective the cohesion will be.

Description of the priority

Priority 2.2. is very broad and complex and the associated measerestremely comple
as well. The measures can be classified into cross border anddtitement co-operation
and also into measures serving for the strengthening of the owigtg. All have the
common aim to foster the social-economic conditions of tourism.

1. Taking into consideration the local, spatial and regional chasditte, the creation an
coordination of the most productive cross border co-operations in toigigm important
aim.

2. The tourism and social-economic co-operation among the settlearshtsettlemen

groups will be a significant step towards creating the spatial cohesiodetdyi and further

on the maintenance and manifestation of local culture.

3. The civil organisations and their networks have a highlightpafisiance in the tourisn
industry of each region; they are connected to tourism in numerays, v60 thei
development and strengthening is of key importance.

The appropriate social-economic environment is as a fundamental conafititmurism

development, and is of key importance for the investments of this s€be priority and its

connected measures serve for the indirect and direct basesirisit, and they promote tk
general well being of the given area or region.
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Connections

» Strategic objective 1. Widely utilised tourism potential in the DATOURW A&aar
e Priority 1.1. Tourism attraction development

* Priority 1.2. Development of tourism services and products

» Priority 1.3. Strengthening of the tourism management activities

e Priority 3.1. Enhancement of environmental awareness and environmertégtipn
along the Danube

74




Measure 2.2.1. Promoting of the border and cross border co-operations in tourism
development

Justification

The EU Strategy for the Danube Region approved by the EU in B@ddles the cros
border tourism co-operations (cross border investments, transnatmmam services

tourism motivated mobility, subsidiary transport means) as prjowtyich basically are

based on the local/regional values and the cultural characteristics.

The tourism development of border regions is a complex matter takangonsideration fo
example the development problems between an EU and non-EU membetheieserthis
complexity is indispensable since the tourism of numerous regianomy realize its
potential provided by its attractions by means of complex developments.

In the DATOURWAY area, during the past period round 100 cross border projects hay
approved. Several of these projects have only indirect relation tsrtoufihese includ
transport improvement (like bridge building across river Ipoly) and envieoteth and
landscape management projects.

Owing to the spread of transnational and cross border cooperatigasattiie possibilitie
broaden for the exchange of experience and for joint interventionsigharea, which is
though divided by administrative borders, but rests on common traditisehsslaares
common interests. Information flow is growing and so does theesgifigi of developments
parallelism is eliminated.

e been
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Description of the measure

Cross border co-operation in tourism development can be built upon the experiencesp
and current transnational tourism co-operations (e.g. IPA, Euro-sjgighich serve a
examples and base at the same time.

The establishment of the co-operations is based on the analysisadmation of numerou
topics:

* The analysis of the bordering tourism attractions and their utilisation.

e The harmonisation of the legal framework of the neighbouring coumrgsgport of
developments.

* The survey of the joint utilisation of natural, cultural areas and other protected U

e« The harmonisation and coordination of investments for example in tle afg
transnational destinations and the creation of an international ToDestination
Management organisation.

On this basis — and in accordance with the EU Strategy fordhali2 Region — in the cro
border areas the transnational and cross border tourism ingiaiwvebe taken into accou
in the following areas:

e Common tourism product and destination development.

» The creation of transnational products and product packages.

* The creation of sustainable mobility and transport conditions in the bovder area
utilised by tourism.

* The establishment and development of port network in order to promote
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tourism.
e The creation of international tours and cycling routes.
* The creation of transnational thematic routes.

e The protection of cultural assets along the Danube and enhancentbair afse in
tourism.

* The organisation of a cross-border environmental week
e The harmonization of the program supply of the ethno-houses

After the transnational developments, the spatial cohesion and mamagemef key
importance which can be carried out in vertical and horizontal forms as well.

Examples of projects

» Organizing cross-border environmental week
* Harmonization of the program of the ethno-houses

« Organizing events at the key points on the Danube (to put in contact tourism
entrepreneurs and organizations, in the border area)

» Guide for investors with opportunities to develop tourism in the border area.

Connections

» Strategic objective 1. Widely utilised tourism potential in the DATOURW A&aar
e Priority 1.1. Tourism attraction development

* Priority 1.2. Development of tourism services and products

» Priority 1.3. Strengthening of the tourism management activities

e Priority 3.1. Enhancement of environmental awareness and environmertégtipn
along the Danube

Indicators

* Number of border and cross border co-operations of tourism in the DRVAY
region

* Number of international tourists

Stakeholders

« The tourism organisations on the national, regional/spatial, and settlement leve|.
e The directorates of national parks and nature protection organisations.
e Local governments and their institutions.

* Local government associations and their institutions.

» Civil organisations (NGOs) and local population.

» Local tourism enterprises and service providers.
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Measure 2.2.2. Strengthening the co-operation among the DATOURWAY
settlements

Justification

The priority about strengthening co-operation among the settlements meatrsrtlgéhening
of the local/spatial/regional economies and economic relationd €aurse tourism as well

and further it promotes on all the forms of co-operation in thesfief education, culture and

art by which means the spatial identity and spatial cohesion is strengthened

Most of the DATOURWAY countries have long cooperation history. Soméh@fmost
important co-operations before the EU Strategy for the Danube@mRage: Danube Rive
Protection Convention (1994), ARGE Donaulander, Danube Tourist Commi
Donauhanse etc.

Recently various types of cooperation were known (Euroregion, Europeapetation
Groupings). Actually the European Grouping of Territorial Cooperati@il(E) is a perfec
legal frame for possible cooperation among stakeholders and Danlbmeets. One of th

existing models is the Ister Granum EGTC which is active orStbeak-Hungarian borde
area and composed by 102 municipalities. One of its themes of catiopas tourism and

under the main projects are: joint tourist destination management anding and
implementation of thematic routs.

This form of cooperation can be an effective solution for intenach the DATOURWAY
area also.

-
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Description of the measure

One of the possible forms for co-operation of settlements is thep&am Grouping of

Territorial Cooperation (EGTC). The legal framework for orgarasatis the 1082/2006/E
Regulation.

Basically all common co-operations contribute to the strengtbesfimdentity and cohesio
among of the participating units. In view of the complexity ofrtfeasure it means a ve
wide range for co-operative actions of which the most significant ones are:

« Joint investments of settlements or settlement groups in ardevigorate the spatia

economy.

» Attraction of investors to the region by the co-operation of the settlementsafnich
the settlements taking part can profit (e.g. taxes, jobs).

e Taking the bordering area under common protection.

e Common tenders and applications in order to receive common support and

investments.

« Joint infrastructure development of settlements or groups ofreetils taking intg
consideration the tourism infrastructure as well.

« Common education institutions by the co-operation of settlements eatoor of
training programs in order to develop human resources.

* Organisation of cultural and sports events with the participation evkral
settlements.

» The creation of joint tourism management and coordination organisatitensents
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in order to achieve a more effective tourism industry in the region.

* Organizing common cultural events among the settlements along tther b@olk
dance)

The co-operations of the settlements, following the international trexod$d provide ar
adequate basis for tourism which leads to the functioning of tourisra mgional co-
operation basis.

Examples of projects

* Organizing common cultural events among the settlements alongptter "(folk
dance)

« Common Danube Region: development of the town partnership
* Creating intercommunity development associations

e« Awareness campaign for local authorities on the benefits of cortenunity
Development Associations in attracting European Funds

Connections

» Strategic objective 1. Widely utilised tourism potential in the DATOURW A&aar
e Priority 1.1. Tourism attraction development

* Priority 1.2. Development of tourism services and products

» Priority 1.3. Strengthening of the tourism management activities

e Priority 3.1. Enhancement of environmental awareness and environmertégtipn
along the Danube

* Priority 3.2. Infrastructure development of the DATOURWAY area

Indicators

* Number of co-operations among the DATOURWAY area’s settlements
* Number of common events organized

* Number of international tourists

Stakeholders

« The tourism organisations on the national, regional/spatial, and settlement leve|.

e The directorates of national parks and nature protection organisations.
e Local governments and their institutions.

* Local government associations and their institutions.

» Civil organisations (NGOs) and local population.

I

» Local tourism enterprises and service providers.
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Measure 2.2.3. Strengthening the civil networks in the region

Justification

The DATOURWAY region’s vision and general objective sets the mgldif a renownec
tourism brand for the Danube region and strengthening the socio-ecoremwironmenta
and infrastructural background. One of theost important conditions of the socie
integration of this is to obtain of local support, where civil-praifasal organizations, nor
profit supporters of tourism can become major actors. NGOs omeratand for tourism
are basically local and micro-regional organizations. Olnee tooperative system revive
their local and regional impact will be magnified. NGOs alseeha key role in awakenin
support if local population and their involvement in tourist services.

tal
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Description of the measure

Besides mobilizing the civil society, the measure aims aptbeision of information too}

The regional organizations of cross-border development can createdié integration o
the whole strategy. Among the applied methods mention is deservéike gnalysis o
activity of the civil organizations, their categorization accaydio the field cultivating o
activity, experiences of cooperation and the evaluation of their niotiga Among the
categories of main activities of civil organizations a special attentidhb&hpaid for:

» Heritage protection, organizations cultivating traditions , deposstasfeDanube
culture

* Environmental protection, locally motivated and alternative, environmended
groups applying eco and organic cultivation methods

* local community organisers, local patriot organisations,

» organisations active in different fields of tourism: associatiorGOBI organizing
rural, wine, eco, cultural tourism

The initiatives could be committed to the care of voluntary prafeasi organizations
representing different spatial levels in the creation of a regional compenatwork.

Considering the organizational methods, it is expedient to estdbéisibe Space NG
forums with orientation to tourism.

Joint actions and partnership search of organizations operating ilar dields should be
supported.

i
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Examples of projects

* Organizing common forums for the NGO'’s in specific topics of tourism

Connections

» Strategic objective 1. Widely utilised tourism potential in the DATOURW A&aar
e Priority 1.1. Tourism attraction development

* Priority 1.2. Development of tourism services and products

» Priority 1.3. Strengthening of the tourism management activities
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e Priority 3.1. Enhancement of environmental awareness and environmertégtipon
along the Danube

Indicators

* Number of involved and active civil organizations

* Number of civil organization members.

e Number of NGO forums in the DATOURWAY region
* Number of organizations participating

» Participative activity of organizations

Stakeholders

« The tourism organisations on the national, regional/spatial, and settlement leve|.
e The directorates of national parks and nature protection organisations.

e Local governments and their institutions.

* Local government associations and their institutions.

» Civil organisations (NGOs) and local population.

» Local tourism enterprises and service providers.

» Local and regional non-profit organizations of tourism (associations, alliances)
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Priority 2.3. Human resources development of the DATOURWAY area

Justification

The Human resources development of the DATOURWAY area is undesttatgic
objective “Strong social-economic background for tourism”. In our ptdseowledge base
society there is great emphasis on human resource developmentioedandttraining anc
lifelong learning. It is a global tendency in every aspect oflivar By the 2% century the
human resources management became an independent “industry” embkrhgatgon ang
training management organisation of spare time and recreatiofti@stimental hygiene
environment conscious lifestyle and their entire coordination.

The part of the Danube Region covered by the DATOURWAY prajentprises seversg
areas which are regarded as the most deprived from the pointwofofrisocial economig
development. Deprivation prevails in terms of living standards, adaca&conomic activity
rate, environmental awareness etc. There is a low rate ofetenge in the knowledge
foreign languages and tourist — catering expertise evdreiretatively more advanced pa|
of the area.

[oX

Description of the priority

Priority 2.3. is about the development and management of human resairchs
DATOURWAY area in a very wide perspective and its tourism @spé&he conditions g
competitive tourism industry are dependent on the adequate level antovelated
knowledge and expertise. Thus the following measures should be identified:

1. The training in tourism services and professional coaching providele range of

knowledge including the different curricula of the higher educatistitutions, the publi¢

education and the other training institutions.

2. The strengthening of the environmental awareness and hospufaliy local populatior
is essential since they can perform the basic services dfospatality industry and coul
consciously utilise their resources.

3. Networking, cooperation in the tourism professional training atebenslary and highe
education levels are the key factors for the continuous developmém ioidiustry including
the share of the experiences and the direction of the future research areas.

Human resources development is of elementary importance both in generalrentialu tof
tourism as well, providing for tourism the adequate number and quaidityrained
professionals.

Connections

» Strategic objective 1. Widely utilised tourism potential in the DATOURW A&aar
e Priority 1.1. Tourism attraction development
* Priority 1.2. Development of tourism services and products

» Priority 1.3. Strengthening of the tourism management activities

N
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e Priority 3.1. Enhancement of environmental awareness and environmertégtipon
along the Danube
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Measure 2.3.1. Tourism oriented and professional training programs for the
tourism sector and local inhabitants

Justification

The European Union supports as priority a wide range the tourism dreemiieprofessiong
training programs in the framework of its operative programmesdcial renewal. In orde
to achieve quality tourism and its competitiveness a wide range of traimegdgd from thg
elementary to the highest levels of education oriented to the tmeekds. The measure ¢
be divided into two segments: to provide adequate training programshanuetessar
infrastructure conditions.

1
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Description of the measure

The aim of multi level tourism training is to satisfy the deef the industry in terms of th
human resources development. Therefore the labour force musineel @& different levels
oriented to the actual needs in adequate quantity and quality ag eellifferent levels o
training produce professionals to the different areas of the industry aediffersitions:

1. The MSc, BSc, MA and BA training of higher education instituticostribute to the
training of the highly qualified labour force (e.g. tourism-hosiytakpecialisation on th
geographer training etc.).

2. The qualification of public education providing vocation to the studerp®sgioning
mainly on hospitality (e.g. cook, waiter etc.).

3. The adult and vocational training institutions contribute to the quatldn of the work
force by basic- middle- and higher level of professional mgir{e.g. tourism profession
manager, sommelier etc.).

4. Special training programs of tourism organisations play a ggownportance in the
course of which they provide basic and advanced knowledge (e.g. Tdd\hdy, specia
courses for tourist guides and animators (gastronomy, wine), languagses of
neighbouring countries at schools).

The other part of the measure is for the provision of adequate infrastructure:

» Appropriate properties and buildings.

* The personal conditions for the training.

* The material conditions for the training.

» The formation of the practical training places adapted to the training needs.

Further on it is important to note that the training programs shouftexiele and able tg
adapt to the ever changing tourism market.
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Examples of projects

» Specific course for tourist guides and animators (gastronomy, wine)
« Organizing neighbouring language courses at schools

» Trainings for Certified Danube guides (national monuments, cycle touriser, wa
tourism, natural protected sites)

» Training of the work force from hospitality industrie for promotion of local cuisin

* Development of modern methods for employment in rural areas

Connections

» Strategic objective 1. Widely utilised tourism potential in the DATOURW A&aar
e Priority 1.1. Tourism attraction development

* Priority 1.2. Development of tourism services and products

* Priority 1.3. Strengthening of the tourism management activities

* Priority 3.1. Enhancement of environmental awareness and environmetégtipn
along the Danube

Indicators

* Number of tourism oriented and professional trainings (e.g. language gourses

* Number of local inhabitants taking part in trainings in the region

Stakeholders

« The tourism organisations on the national, regional/spatial, and settlement leve|.
e The directorates of national parks and nature protection organisations.
e Local governments and their institutions.

» Local government associations and their institutions.

» Civil organisations (NGOs) and local population.

» Local tourism enterprises and service providers.
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Measure 2.3.2. Strengthening the local population’s environmental awareness

Justification

The local population’s receptive capacity for tourism (preparedizes®st visitors), and
A

openness (mental construction, affinity or aversion in relation to toursdeterminant fo

regional tourism development. This can be effectively supportedtrbpgshening local
relations, the local patriotism, and by the transfer of refekaowledge on environment and

tourism. The orientation and involvement of local inhabitants in the apagpn of
development projects, in the problem solution, and environmental awareness\agaas th
first steps of shaping the attitude.

(D

Description of the measure

Proposed activities:

* Collection of good practices and their transfer to local population aed
organizations about knowledge and tasks of protection of natural and enwitah
values

» Organization of environmental protection and environment care actiomglén to
protect and clean the river and river bank

e Organization of local forums, group and family programs and evemis¢over and

protect the values of Danube
* Winning children and schools as a priority groups in the organizatienvafonment
and local knowledge programs, environment protection actions: “Help thebBa
environmental protection day.

—+

me

« Compilation of knowledge packages on the Danube for young age groupseand t

fitting into the local school curriculum.
* Presentation of the environmental tourism values with group visits, dytodes for
local inhabitants, families and school groups.

e Courses on local crafts provided by supporters of local traditmousitors, tourists
and local school-children.

Examples of projects

» Study tour for stakeholders to have stronger awareness on the resources
« Common cleaning of the Danube bank
* Events for the promotion of selective waste collection

* Introduction of event "Culture for development"
» Building a polyvalent center of Erdut Municipality

* Organising ,forest schools” network along the Danube

Connections

» Strategic objective 1. Widely utilised tourism potential in the DATOURW A&aar

e Priority 1.1. Tourism attraction development
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* Priority 1.2. Development of tourism services and products
» Priority 1.3. Strengthening of the tourism management activities

* Priority 3.1. Enhancement of environmental awareness and environmertégtipon
along the Danube

Indicators

* Number of participants in local actions, education, environmental pariegttions
and programmes

Stakeholders

« The tourism organisations on the national, regional/spatial, and settlement leve|.
« The directorates of national parks and nature protection organisations.
» Local governments and their institutions.

» Local government associations and their institutions.

» Civil organisations (NGOs) and local population.

» Local tourism enterprises and service providers.

» Local educational institutes, educators and school classes
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Measure 2.3.3. Networking of the middle and high level tourism
educational/training institutions

Justification

The intensive and harmonised cooperation of tourism training institugassres thé
functioning of tourism as an industrial branch at adequate qualityseTimstitutions cat

carry out science based monitoring activities and also the ssmaly the actual marke

situation. They can also orient towards the relevant development iahgectTheir
cooperation embraces all their functioning and scientific activities.

Description of the measure

The cooperation of the institutions could cover a very wide rangesa$ aut of which ther
are some accentuated ones which are concerned as priority:

* The elaboration of common research methods and their consistent application.

« The transfer of scientific results and their wide publicity as much as fgssib

» Elaboration of tutor mobility programmes based on actual cooperation.

» Elaboration of student mobility programmes in order to deepen tiexierces of the
potentially employed human workforce.

* Involvement of non educating organisations and institutions in the traactngties
(e.g. national parks, civilian organisations, non-profit organisation etc.)

» Organisation of regular professional forums involving the actors of the regoyden
to be able to learn, share and influence views.

e Creation of common professional publications and online information netwag
order to promote fast communication.

» Development of a transnational association of different institutionsark on the
same topic

The harmonious functioning of the various tourism related areas enkngsterm
competitiveness and the operation of regional tourism activity iropgpte response to th
global trends.

Examples of projects

* Development of a transnational institutional association of diffarestitutions to
work with the same topic

e Annual meetings (symposions, workshops) of the tourism universitiitutions
(Bucharest, Constanta, Turnu Severin)

e Organising DATOURACADEMY

Connections

» Strategic objective 1. Widely utilised tourism potential in the DATOURW A&aar
e Priority 1.1. Tourism attraction development
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Priority 1.2. Development of tourism services and products
Priority 1.3. Strengthening of the tourism management activities

Priority 3.1. Enhancement of environmental awareness and environmextégtipn
along the Danube

Indicators

Number of networking initiatives of secondary and high level tourisaimibg
institutions in the region

Tutor and student mobility

Number of participation in common projects

Stakeholders

The tourism organisations on the national, regional/spatial, and settlement leve|.
The directorates of national parks and nature protection organisations.
Local governments and their institutions.

Local government associations and their institutions.

Civil organisations (NGOs) and local population.

Local tourism enterprises and service providers.
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Priority 3.1. Enhancement of environment awareness and
environmental protection along the Danube

Justification

The improvement of environmental and infrastructural conditions of touresds complex
approach including the development of environmental awareness andnemsmtal
protection along the Danube. Therefore, in order to attain susiéiabesides the first twe
objectives of the strategy the improvement of environmental awsseared protection i
another essential requirement.

mu

Description of the priority

Environmental awareness determines one’s relationship with the sumgumnaliural and
man-made environment. So this priority is about the harmonised tr®easof people with
nature and the built environment along the Danube. The other important aspbcs
priority is nature protection. Since the Danube area covers satifi@ture protection areas
of different levels of protection (national parks, nature protectien, grotected sites), this
part of the priority is mainly concerned with the creation anchteaance of environment
friendly and sustainable conditions for tourism.

Connections

* Priority 3.2. Infrastructural development of the DATOURWAY area

« Measure 3.2.1. Strengthening of the linear infrastructural netwuakallel to the
Danube

* Measure 3.2.2. The multi purpose development of the Danube ports
* Measure 3.2.3. Development of the transport junctions and crossing opportunities
e Measure 3.2.4. Improvement of the infrastructure of the settlement
e Measure 3.2.5. Improvement of the services of the settlement

e Priority 1.1. Tourism attraction development

* Priority 1.2. Development of tourism services and products

e Priority 2.1. Tourism development of the local resources of the DATOURWAY area
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Measure 3.1.1. Protection of natural and ecological values and their utilisation

Justification

The main reason to develop this measure is to protect the reatdratological values of the
Danube region in order to preserve the present state of the matvirainment. Based on the

upper mentioned, this measure focuses on the possible tourism iatilishtthe natura

resources as well. Concerning this measure the preparation odR&Q0rsites as sustainab

tourism destinations would have accentuated importance as well tarikaeg of
environmental education of use.

e

Description of the measure

One of the most important attractions of the Danube area is codriedige natural value
and attractions of the river and its surrounding regions. Basdueanternational trend th:
more and more tourists and visitors are attracted by eco toandnthe different forms @
active tourism which are connected to protected areas, thisiraga®vides a modern, u
to-date approach and the basics to the development of environment friendly eco touris

Examples of projects

» Preparation of Natura2000 sites as sustainable tourism destination.
* Networking of environmental education of use

e To monitor tourism in emerging destinations/ sensitive areas, esp¢o&Danube
Delta

* Ecological reconstruction of polders in Tulcea county — partial renaturation floog
» Sulina beach construction

» Building a tourist village with the specific of Dobrogea region, in Ostrovnecone.
» Construction of a fishing village in the Alimanu commune (Constanta county).

* Providing access ways on land and river in the natural reservations on Danube
conditions of environment protection - Chirnogi, Borcea, Ciocanesti, Oltenita
(Calarasi County)

* Development of tourism infrastructure in Moarasiei commune (llfov County)

Connections

* Priority 3.2. Infrastructural development of the DATOURWAY area

 Measure 3.2.1. Strengthening of the linear infrastructural netwmakallel to the
Danube

* Measure 3.2.2. The multi purpose development of the Danube ports
* Measure 3.2.3. Development of the transport junctions and crossing opportuniti

* Measure 3.2.4. Improvement of the infrastructure of the settlement

ling
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Measure 3.2.5. Improvement of the services of the settlement

Measure 2.3.2. Strengthening the local population’s environment awarene
catering ability

Measure 1.2.1. Coordinated development of the specific tourism produtte
Danube (eco-, water-, cultural tourism products, local gastronomy)

Measure 1.1.1. The coordinated strengthening of the Danube national parks tol

at

urism

Indicators

Number of landscape protection areas, protected areas, national parks
Number of sites of heritage protection

State of environmental conditions (e.g. water quality)

Number of indigenous species

Number of eco-tourists

Stakeholders

The tourism organisations on the national, regional/spatial, and settlement leve)|.

The directorates of national parks and nature protection organisations.
Local governments and their institutions.

Local government associations and their institutions.

Civil organisations (NGOs) and local population.

Local tourism enterprises and service providers.
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Measure 3.1.2. Promoting the products of traditional farming (fruits, grape, wine,
animal grazing etc.)

Justification

The still surviving outputs of traditional farming carry the ordt heritage of the landsca
and represent the unique cultural character of the DATOURWAY. dilea products o
traditional farming are symbols of the landscape and are attractions ailsbeenatic routes
running through the area. Such traditional products are fruits prodocadhards, fruits
herbs and other crops yielded by forests and meadows, wine of vinefyasiisvater fish
and game. The landscape yielding such products — the riverakas] forests, meadows and
pastures, the cultural landscapes hayfields, orchards, vineyardhemnsetves tourist
attractions.

"0

Description of the measure

The measure is concerned with several types of traditional farming:

* Cultivated land
* Farming activities as attractions

 Both raw materials and end products grown or produced magtthections of
tourism

The traditional agricultural products are attractions of rural agrd-tourism. At the same
time they serve as high quality and specific material tdroceg services. The foodstuff after
further processing may become emblematic products of the tossinations; they can
carry their reputation and embody the quality as well.

It is very important to support local products to reach the marketthF®mpurpose it is
reasonable to establish sales networks (markets, shops and lesatesstaurant suppliers
local farm produce), and also a qualification system of local ptedarnd branding buil
upon the qualification system. The local product festivals, gastrean@wents may
strengthen the tourist attraction and market appearance &asnwbke boosting of local
products and brands.

- S

Examples of projects

« Development of traditional local agriculture products for tourism destination.
e Supporting network and markets for ecological products

« Development of traditional products fair in Calugareni, Greacapégravine),
Bolintin Vale (agro food), Jijila (agro food) etc.

Connections

* Measure 3.2.5. Improvement of the services of the settlement

* Measure 2.3.2. Strengthening the local population’s environment awaraneéss
catering ability

e Measure 1.2.1. Coordinated development of the specific tourism produthe |at
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Danube (eco-, water-, cultural tourism products, local gastronomy)
* Measure 1.1.1. The coordinated strengthening of the Danube national parks tourism
* Priority 2.1. Tourism development of the local resources of the DATOURWAY area
* Measure 2.1.1. Coordinated development of tourism and local economy

* Measure 2.1.2. Strengthening the local product generation and saé gnat
handicraft) together with tourism

Indicators

* Number of local products qualified and with special brand.
* Number and attendance of local product festivals, gastro-festivals
* Number of agro, rural, wine tourism products

* Number of companies involved in producing cultural products

Stakeholders

« The tourism organisations on the national, regional/spatial, and settlement leve|.

» Local enterprises and entrepreneurs

» Local producers, agrarian manufacturers, craftsmen

» Local governments and their institutions.

« Local governmental associations and their institutions.

» Civilian organisations (NGOs) and local population.

» Local tourism enterprises and service providers.

* The regional and local organizations and institutions of economic andoresger
development (economic chambers, agrarian chambers

» Organizations of tourism and agricultural marketing
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Measure 3.1.3. Heritage values, the protection and promotion of the monuments
of built environment

Justification

The main reason for this measure is to protect and promotdrthetiaé features of the bui
environment in the study area in order to enhance the awarenhesviitors and tourists ¢
the heritage values of the Danube region. In order to achieve tHisthiegprotective action
and also the promotional techniques should be utilised in order to sprdatbtriedge ang
reputation of the tourist attractions of cultural tourism and city tourism in the are

It

Description of the measure

Besides nature protection the most important part of environmentatfoot the protectiof

and promotion of the man-made or built environment and its related hisévitage values.
Cultural tourism and heritage tourism — as shown by the most retemtational trends +

play a growing part of the tourism market, so these tourism prodantserve as pullin
factors in attracting more and more tourists to the aredstertural or built environmen
Finding new tourist function for the currently not properly managed exiesnof cultura
heritage will have a great importance as well in this measure.

—
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Examples of projects

* New touristic function for not properly managed elements of culture heritage

* Rehabilitation of Water Tower in Braila Municipality and redevelopmenteas t
museum

* Modernization of old monasteries and churches in lalomita County

» Restoration and rehabilitation of city heritage buildings included in touristigits
in Tulcea county

* Archeologica tourism park ,\tedol”

* Renewel and revitalization of the NusStar castle & park

* Archaeological park in Dalj

» Restoration of the tower Erdut

* House of Baranja Heritage in Beli Manastir

* Museum of puppetry

» Reconstruction of agricultural buildings (mill) in the cultural and tourist cemter
Gorjani

* Restoration of the traditional Slavonian house in Bijelo Brdo

* "House of culture and art"-Capacity development oid&vn Osijek for cultural
tourism

* Restoration of the castle Esterhazy

e Secession buildings and front gardens reconstruction in Osijek

* Reuvitalization of the castle Eugen Savojski ( and potential buy-out)

» Building a Baranya village replica

e Museum of city Beliée

* Restoration of two protected historic buildings in the city center &ehs

94



S.H.Gutmana 15A and B
¢ Restoration of Valpovo Tower

Connections

* Priority 3.2. Infrastructural development of the DATOURWAY area

« Measure 3.2.1. Strengthening of the linear infrastructural netwuakallel to the
Danube

* Measure 3.2.2. The multi purpose development of the Danube ports
* Measure 3.2.3. Development of the transport junctions and crossing opportunities
* Measure 3.2.4. Improvement of the infrastructure of the settlement
* Measure 3.2.5. Improvement of the services of the settlement

 Measure 1.2.1. Coordinated development of the specific tourism produthe |at
Danube (eco-, water-, cultural tourism products, local gastronomy)

* Measure 1.1.2. Promoting potential UNESCO world Heritage sites

* Measure 1.2.2. Creation of interregional, region specific thematic tourigmseve

Indicators

¢ Number of built heritage (protected buildings)

« Number and volume of leaflets, booklets on the given area’s culiardhge ang
values

Stakeholders

« The tourism organisations on the national, regional/spatial, and settlement leve|.
* The directorates of national parks and nature protection organisations.
» Local governments and their institutions.

» Local governmental associations and their institutions.

» Civilian organisations (NGOs) and local population.

» Local tourism enterprises and service providers.
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Measure 3.1.4. Improvement of the environment of settlements

Justification

In order to attract more tourists and visitors to the Danube -arefacourse taking int
consideration the principles of sustainability and carrying capacitels- the improvemen
of the environment of the settlements seems to be a signifaetor. The quality of the
image, services, built environment and tourism attractions of ties eihd settlements of tf
Danube area is a key factor for the attraction of the future tourism marké&mraeat.
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Description of the measure

As regards the environmental features of the settlements #iengver Danube differen
types can be distinguished from the smallest villages toatigedt capitals. Of course ea
type of settlement needs specific approach to environmental improvement.

The image and brand of the Danube area can only be improved if théumaioning
settlements of attractive visual character and with adequatieeseand public utilities cal
professionally serve the needs of tourism development.

—
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Examples of projects

* Development (expansion) of monitoring methods of enviromental factors (air)

* Danube — main street of the Danube Region

Connections

» Priority 3.2. Infrastructural development of the DATOURWAY area

 Measure 3.2.1. Improvement of the accessibility of tourist destinatitorg) the
Danube

* Measure 3.2.2. The multi purpose development of the Danube ports

* Measure 3.2.3. Development of the transport junctions and crossing opportunities

* Measure 3.2.4. Improvement of the infrastructure of the settlement
* Measure 3.2.5. Improvement of the services of the settlement

 Measure 1.2.1. Coordinated development of the specific tourism produthe
Danube (eco-, water-, cultural tourism products, local gastronomy)

* Measure 1.1.2. Promoting potential UNESCO world Heritage sites

 Measure 1.2.2. The creation of an interregional, region specific tivetoarism
experiences.

* Priority 2.2. Strengthening the regional identity and cohesion bipémeibe cultura
tourism development

* Measure 2.2.2. Strengthening the co-operation between the DATOUR
settlements

at
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Indicators

« The improvement of the indicators demonstrating the quality developofehte
settlement’s environment (services, infrastructure, built environment etc.)

Stakeholders

» The tourism organisations on the national, regional/spatial, and settlement leve|.
» The directorates of national parks and nature protection organisations.
» Local governments and their institutions.

* Local governmental associations and their institutions.

» Civilian organisations (NGOs) and local population.

» Local tourism enterprises and service providers.

97




Priority 3.2. Infrastructure development of the DATOURWAY area

Justification

Accessibility, suitable transport and settlement conditions mwgortant issues in the
DATOURWAY area in general, though there are few exceptionse Technica
infrastructure of water supply, sewage disposal and treatment,yesigpgly, solid waste
disposal and treatment have leading positions among the civiligaitiena. It is an essentia
requirement to make up for the gap prevailing in this field all dwearea, especially in the
south-east section. It should be of great benefit to take advantbgeknfardness and apply
innovative means and instruments like ecological waste-watnteat, re-cycling of solid
waste, energy supply from renewable resources.

Both the road and the rail networks are extended and seem to coveshole area
Nevertheless, there are important missing elements espanidig high speed elements

transport. In the DATOURWAY area the pressure of missing maipiinks is the greatest
along the Romanian and Bulgarian river sections. Important Europeatocs run through

or hit parts of the DATOURWAY area.

These corridors have been identified with the purpose to integrateutiopean space hy
connecting distant areas for instance South East with North (@/gstGreece and France).
The practical objective is to promote the accessibility of popiaropean tourist

destinations. This priority is of benefit for the DATOURWAY agethough implementatio
is clearly a gradual process.

of

n

Description of the priority

The priority comprises five measures of which three are connexteghsport infrastructure,

and two to settlement infrastructure. Measures 3.2.1. Improvemehe adctessibility o
tourist destinations along the Danube, 3.2.2. The multi purpose developmenDainilize
ports, 3.2.3. Development of the transport junctions and crossing opportunitieat

developing the accessibility of tourism destinations along the Damitheon ground and on
water by linking the wider region with sources of potential toursid by exploiting the

potential of the riverbank on a smaller scale.
Measures 3.2.4. Improvement of settlement infrastructure and 3.2.5ovienpent of

settlement services are concerned with public utilities (supplyatér and energy, disposal
of waste) and the commercial, administrative and cultural ssyvihe improvement and

modernisation of the existing and establishment of new networks.

Connections

* Priority 1.2. Development of tourism services and products

e Priority 3.1. Enhancement of environmental awareness and environmertégtipn
along the Danube
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Measure 3.2.1. Improvement of the accessibility of tourist destinations along the
Danube

Justification

Accessibility, suitable transport conditions are indeed importasuess in the
DATOURWAY area in general. Both the road and the rail netwarksextended and see
to cover the whole area. Nevertheless, there are important medsmgnts especially in th
high speed elements of transport.

The network of secondary, tertiary and access roads suffer dmngdpacity, poor qualit
and repair. It is an opportunity that in the new EU transport pdleyptiority areas includ
the improvement of the secondary transport networks too. This clase afad network i
essential for tourism, as it makes the small towns and rural areas lalecessi

The linear infrastructure has some missing links to less spdatabut relatively highly
important tourist destinations. The bicycle roads and shipping posssbiite all part o

linear network. Their condition and capacity is poor. Shipping, duestamportance i$

assigned to another measure.

Description of the measure

Modern, well connected road infrastructure is essential, but thds neebe complementeg
by rail transport to avoid congestion and address environmental nenedile air transpor
is also crucial to ensure that the region can fully playés in a globalised world. Th
regional and local cross border transport links should be reinforcem$y lvorder transpo
infrastructure (small bridges, crossing points, public transport caangcAnother relevan
reality is that, in the DATOURWAY area, the percentage ofpgbpulation living in rura
areas is much higher then in the rest of Europe which makes thdanemttess to thes
areas of primary importance.

The third point of the measure is railway development. To reducesrthigonmenta
pollution and over-crowdedness the opportunities for environmental-frieraaigport forms
should be exploited, first and foremost by increasing the passangecargo transpo
capacities of railways. In international railway transport goal is to get prepared fq
receiving close route high-speed day trains shuttling between bigpé&an cities, and, in th
meanwhile, to preserve and develop the existing high quality dagmeections betwee
European megapolises at distances 400 to 600 km from each otiheEGvirain types fo

the day transport, while between localities at distances hess400 to 600 km from eac
considering business political standpoints and the aspects of regaicg this should be

solved by other international lines with 2 to 3 pairs of train per day.

The EuroVelo network of 6 bicycle routes is essential forcttrg tourists to the region ar
the completion of the currently partially ready sections shall be linked to deah ot

Possible projects in the measure are the development and modmnnightthe bes
panoramic routes along the Danube and the development and completion Ddniliee
cycle route to reach Danube Delta.
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Examples of projects
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Defining the best panoramic routs along the Danube

Construction of the “Danube Panoramic Route” — reconstruction and repthie
road sections running parallel to the river from Vidin to Silistra

Modernization works for the national roads crossing the study area: DN 3 Calar
Silistea, DN 56 Craiova — Calafat, DN 56A Maglavit — Simian, DN 21 Calarasi —
Drajna, DN 3B the junction with DN 3 at Calarasi, DN 6 Alexandria — Craiova, [
2B Braila — Galati, DN 2A Harsova — Constanta, DN 21 Braila — Slobozia — Dra
DN 52 Alexandria — Turnu Magurele, DN 55 Craiova — Bechet, DN 5B Giurgiu -
Ghimpati, DN 5C Giurgiu — Zimnicea, DN 54 Caracal — Corabia — Turnu Magur
DN 4 Bucuresti — Oltenita, DN 22D Macin — Ceamurlia.

Motorways: Calarasi — Slobozia — Braila — Galati — Giurgiulesti, Bucur&Sturgiu,
Craiova — Bucuresti, Calafat — Craiova — Filiasi - Drobeta Turnu Severin —
Caransebes

Expressways or four-lane roads: Drobeta Turnu Severin — Calafat, Craiova —
Alexandria — Bucuresti, Craiova — Pitesti — Brasov, Drobeta Turnu Severin —
Moldova Noua, Filiasi — Craiova, Craiova — Bechet, Turnu Magurele — Alexand

Upgrade to the speed of 160km/h on the existing and rehabilitated railway lines:

Bucharest — Fetesti — Medgidia — Constanta, Caransebes — Strehaia — Craiova
Calafat, Craiova — Videle — Bucharest — Giurgiu, Bucharest — Urziceni — Faurei
Constanta — Mangalia, Medgidia — Negru Voda

Modernization of air infrastructure and means to protect servigdsiacrafts at the
airports of Constanta, Tulcea, Craiova and Caransebes - in ordeetopdpassenge
and cargo air transport it is necessary to

Integrated project on the modernization of communal roads

Modernization of the access to the tourist area, Murighiol — UzliDanavit — Lake
Razelm

Miniport at Sfantu Gheorghe area

Construction and linking of cycle paths on existing routes in VSC
Construction and linking of Wine Roads

ia
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Connections

Measure 1.2.5. The creation of transnational network of cycling rouies,routes,
and various walking/hiking nature based educational paths

Measure 3.2.2. The multi purpose development of the Danube ports

Measure 3.2.3. Development of the transport junctions and crossing opportunities

Indicators

Density of motorways

Density of high-speed railways
Accessibility

Length of bicycle road parallel with Danube

Stakeholders

The tourism organisations on the national, regional/spatial, and settlement leve)|.

The directorates of national parks and nature protection organisations.
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Local governments and their institutions.

Local governmental associations and their institutions.
Civilian organisations (NGOs) and local population.
Local tourism enterprises and service providers.
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Measure 3.2.2. The multi purpose development of the Danube ports

Justification

The Danube could be a major trans-European navigation thoroughfare. Theaatamsbf
the Danube-Black Sea waterway has opened an exit to the BiackAl Romanian port
are in the DATOURWAY area: 2 maritime ports (Congdaand Mangalia) and 17 nav
commercial and even industrial ports to the Danube (Moldova Noua, Orsovbet®
Turnu-Severin, Calafat, Corabia, Turnu Magurele, Zimnicea, Giurgieni{td{ Calarasi
Cernavoda, Harsova, Macin, Braila, Galati, Tulcea and Sulina). Thequotte Bulgariar]
riverside (Ruse, Lom, Silistra, Tutrakan, Somovit, Oryahovo, Svishtov, Bef@zéoduy)
handle cargo mainly.

These ports along the Danube are less developed and do not attragbass@mgers. |
general one can contend that the Danube is underused by passa&ffigen spite of the
potentials and attractiveness of the river and the popularity ofivke cruises som
hundred years ago. A thoughtful, constrained but consistent development ofagoad
as passenger transport (avoiding the use of huge freighters grtth@da the ecologica
requirements) would enhance the importance of the river.

()
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Description of the measure

The measure focuses on the development of ports of different kind togathethe
concern for intermodality. There is a need for a relativplgrse network of ports fd
cruisers in the major cities and near the most important tousmisractions. A greate
number of ports should be established for little motor boats as svetlisers, with a focu
on smaller settlements and attractions of local and regional tampe: Development d
facilities for non-motorised vehicles (e.g. peddling, sailing) shagive preference t

remote sites (e.g. oxbows) of natural and cultural attractidmsh could not be accessible

by bigger ships.
The provision of ferry boats and facilities is of special importance, asithertggh deman
on this sort of transportation at many points of the Danube on DATOURWAY area.

In general the development of ports should include the establishmehe afecessar
accompanying infrastructure (accommodation and cleaning poss#yilitelp orientation
link with other means of transport).

r
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Examples of projects

* Building ports for no motorise
» Building ports for little motor boats
» Build new ports for cruiser — esp. in Budapest: new international port

* Amenajarea de platforme turistice multimodale in porturile Giurgiu, Q#esni
Calarasi

* Improvement of multimodal platforms in ports of Giurgiu, Oltenita and Calarasi

* Improvement of the Danube Promenade to allow the mooring of cruiser vesse
the modernization of infrastructure for leisure activities in Galati cit

s and

» Building a passenger port in Batina, Baranja
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* Building a mini-marinas on the Danube in the municipality Erdut

Connections

* Measure 3.2.3. Development of the transport junctions and crossing opportunities
* Measure 3.2.4 Improvement of settlement infrastructure

* Measure 3.2.5. Improvement of settlement services

Indicators

. Number of ports accessible for cruisers

. Number of ports for little motor boats

. Number of ports for non motorise

. Number of boarding opportunities for paddlers

Stakeholders

* The tourism organisations on the national, regional/spatial, and settlement level.
e The directorates of national parks and nature protection organisations.
» Local governments and their institutions.

» Local government associations and their institutions.

» Civil organisations (NGOs) and local population.

» Local tourism enterprises and service providers.

A1%4
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Measure 3.2.3. Development of the transport junctions and crossing opportunities

Justification

Transport junctions and crossing opportunities are missing both acrossrahel pa the
river. The fact that many countries are situated along the Danake the region colourful|,
but border crossing between the countries is a serious setback for tourism.

With regard to transport crossing river Danube is an obstadierrdtan channel; on the
Slovakian — Hungarian border there are old and new bridges and more toircétnegary
south of Budapest both new bridges (at Dunaujvaros and Szekszard) arallyramithout
appropriate road connection . In Serbia Novi Sad and Beograd have bFidgbsr down, at
Drobeta Turnu-Severin the bridge links to Eastern Serbia. Aeprésere is one bridge 1o
connect Romania and Bulgaria. The construction of the second and thindasvay as a
measure in the EU SEE Programme, but realisation is in deksidés these, border
crossing points parallel to the Danube should be improved.

Furthermore, there shall be a high respect for the developmenftt dacors in transport
infrastructure development. While Slovakia and Hungary are Scheogatries, Romanis
and Bulgaria are only EU members, and Croatia has pre-Schengemagt with Hungary
it recently became legal to visit Serbia for Schengen citizgtis an ID, and for Serbia
citizens to visit the EU without a visa.
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Description of the measure

The most important constituent part of the measure is the el@momit cross-borde
infrastructure for traffic and transport of regional and locapanance, including th
construction of bridges. The conversion of the currently temporary bomlgsing sites int
permanent ones and building new crossing points. Soft interventions amgptbgement of
conditions for cross-border traffic of passengers and goods ftdidfénsing regulations
timetables and transport routes) and the introduction of uniform quatiification systems,
licensing procedures and regulations furthermore elimination ofivatg and public healt
regulations which prevent free movement of goods and services.

O
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Examples of projects

* Bridges crossing the Danube
* Development of ferries

* To improve sustainable mobility through traffic and interconnectivity of trais, bu
and shipping in the Danube countries

e The creation of a road junction between the municipality of Tulo€aFaeeway of
the Sun in order to streamlining traffic, increasing the qualitgational roads and
shorten the time of access in/of Tulcea Municipality

* Modernization of Bucharest — Giurgiu railwayline

* New bridge at Braila,Galati, Giurgiu, Calarasi

Connections

* Priority 3.2. Infrastructural development of the DATOURWAY area
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Measure 3.2.1. Improvement of accessibility of tourist destinations along the Da
Measure 3.2.2. The multi purpose development of the Danube ports
Measure 3.2.4. Improvement of settlement infrastructure

Measure 3.2.5. Improvement of settlement services

Priority 1.2 Development of tourism services and products

Measure 1.2.5. The creation of transnational network of cycling roubes,routes,
and various walking/hiking nature based educational paths

Priority 2.2. Strengthening the regional identity and cohesion bpameibe cultura
tourism development

Measure 2.2.1. Development of the border and cross border co-operations of tg
Measure 2.2.2. Strengthening co-operation among the DATOURWAY settleme

Aanube

urism

nts

Indicators

Accessibility

Number of border-crossing points
Number of bridges

Number of foreign visitors in the region

Stakeholders

The tourism organisations on the national, regional/spatial, and settlement leve|.

The directorates of national parks and nature protection organisations.
Local governments and their institutions.

Local government associations and their institutions.

Civil organisations (NGOs) and local population.

Local tourism enterprises and service providers.

10¢



Measure 3.2.4. Improvement of settlement infrastructure

Justification

In the DATOURWAY area the supply of public utilities varies frome country to the othe|
Evaluation is made difficult, as the data from Serbia and Gr@aé rather outdated (fro
2001 and 2002). As the national surveys indicate, there are serious shattegeain place
either in the supply of water or sewage. The low level of publlityusupply occurs in
underdeveloped peripheral rural areas in correspondence with thevielvofeéhe quality of
life. As long as these shortages prevail in underdeveloped arbi$, mevertheless hav
abundant tourist attractions, their capacity to host touristsnigetl to forms of excursion
and nomadic recreation. Gradual development and special, sensitive ssippeded for th
convergence of these areas.

It is a general feature that the areas of settlementsdzfumerecreation and week ef
developments are excluded from the supply with public utilities. d8@esthe technica
difficulties of civilized living it involves further problems of éjal sewage and solid was
disposal. The infrastructure, especially technical infrastructdrevater supply, sewag
disposal and treatment, energy supply, solid waste disposal andeimedias a leadin
position among the civilisation criteria. It is an essential requent to make up for the gz
prevailing in this field all over the area, especially in tbetls-east section. It should be
great benefit to take advantage of backwardness and apply innovaéine arel instrument
like ecological waste-water treatment, re-cycling of dsolvaste, energy supply fro
renewable resources.

Description of the measure

Within the broad term of infrastructure this measure is prignagncerned with the public

utility system of technical infrastructure. Road network devekgnis placed in anothg
measure; the other types of linear infrastructure shablealiaken into consideration in th
measure.

The development projects of drainage system, sewage netwotkywases treatment, was
collection and waste disposal, recycling, public lighting, energgymtion and upgradin
energy systems are all labelled as the improvement ofreetitenfrastructure. These are
crucial for the future development of the region, as they havghaimpact on the gener
state of development and attractiveness of the region.

With the progress of EU accession, the currently non EU memhertrs will also
elaborate their regional programmes for waste management wadér treatment an
healthy drinking water supply. The implementation of such programmaesable and
necessary even independently from tourism, for the improvemethieoduality of life of
domestic population.
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Examples of projects

« Completing the ports with renewable energy sources

» construction of wind farms and solar energy facilities in Amara (laloroilaty)
» installing solar panels on public buildings for the supply of hot water and heatin

g in

Ceatalchioi, Pardina, Chilia veche, Tulcea, Somova (Tulcea county).
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Rehabilitation of dam protection against flood along Smardan-Macin - 14km,

Rehabilitation and development of water supply, waste water treatment argg se
infrastructure, telephone and power lines in rural areas of the study area
Arranging walkways along the Danube "Setnica u Dalju"

Construction of the bicycle route Beél&KitiSanci-Gat

Bike-friendly City of Osijek

Stara Drava lake sourroundings reconstruction

Development of Stara Drava

Redesigning Valpovo park landscape

Extension and improvement of water supply, sewage and sewageetmeatants in
municipalities along the Danube

Connections

Measure 3.1.4. Improvement of the environment of settlements
Measure 3.2.1. Improvement of accessibility of tourist destinations along the Dg
Measure 3.2.2. The multi purpose development of the Danube ports

anube

Measure 3.2.3. Development of the transport junctions and crossing opportunities

Measure 3.2.5. Improvement of the services of the settlement

Indicators

Rate of dwellings connected to drinking water system
Rate of dwellings connected to sewage system

Rate of waste collected selectively

Rate of recycling

Rate of renewable energy production

Stakeholders

Local governments and their institutions.

National infrastructure development companies

Public utility companies

The directorates of national parks and nature protection organisations.
Local government associations and their institutions.

Civil organisations (NGOs) and local population.




Measure 3.2.5. Improvement of the services of the settlement

Justification

The level of services is very low in the municipalities of DETOURWAY area — with
special regard to the countries situated in the South East pacethto the regions situated
on the upper section of Danube river, and this is a serious bottlemedevelopment of
tourism. Settlement services can both mean services provided by (@ubli@dministration,
education, health care) and services provided by entrepreneurs (&id. trade,
accommodation, catering). This measure focuses on the development ofsenblies for
the local population.

The shortage and low level of services in rural communities gereral issue in the
DATOURWAY area. In several cases these deficiencies follmm the low effective
demand or actually the low absorption capacity and involve shortagelevarglality of
tourist services too. Improvement of local services can be attdigetinking these
communities to the regional economic metabolism which is viableugir tourism
development in attractive landscapes.

Description of the measure

The measure contains on the one hand the development of public senseéteafents. A
general development in education and health care is necessary with igggridito what the
demand of the given region is, but with taking into consideration theeddsiture state and
needs of tourism and the tourists. It shall first of all mean rttapping of the curren
possibilities and capacity of services and linking actions for making up for ficeedeies.

—

The measure on the other hand is meant to support setting up and nragntaimimercia
services in order to provide sustainable services. The potenttahatdiesis in the future
should possess all necessary services that may satisfy the needs af tourist

Examples of projects

* Creating a network of health services along the Danube
* Mapping/Website of social and health services

» Development of electronic services for citizens and businesses in all the Sountie
along Danube

* Renovation, improvement and development of villages services, for to the rural
economy and population and development in the rural heritage

» Construction of swimming areas in the municipality Erdut
* Building a camp for cyclists and motorcyclists
* Development of the Gat lake

* Developing mobile service sin rural areas along the Danube

Connections

* Priority 1.2.Development of tourism services and products
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Priority 2.1. Tourism development of the local resources of the DATOURWAY &
Priority 2.3. Human resources development of the DATOURWAY area
Priority 3.2. Infrastructural development of the DATOURWAY area

Measure 1.2.1. Coordinated development of the specific tourism produtte
Danube (eco-, water-, cultural tourism products, local gastronomy)

Measure 2.1.1. Coordinated development of tourism and local economy

Measure 2.1.2. Strengthening the local product generation and sad¢ gnd
handicraft) together with tourism

Measure 1.2.4. Supply and market oriented accommodation development bas
uniform qualification system

Measure 2.3.1. Tourism oriented and professional training program$eftourism
sector and local inhabitants

Measure 3.2.4 Improvement of the infrastructure of the settlement

wrea

at

ed on a

Indicators

Number of catering units

Number of retail outlets

Number of accommodation

Health care institutions involved in networks

Number of educational institutions operating with regard to the demand of touris

Stakeholders

Local governments and their institutions.

Local government associations and their institutions.
Civil organisations (NGOs) and local population.
Local health care institutions

Local public transportation

Local entrepreneurs and service providers




10. Policy and cross-border recommendations

A) General policy recommendations (for all transnational area)

1. Develop cooperation and correlations between the Big4B (Bratifamdapest, Belgrade
and Bucharest)

2. Improve the image of the cities — urban regeneration of theateméas, public spaces,
reconversion of industrial and military sites in lands for tourism development

3. Use the cultural heritage of rural areas — develop a networlatiprph for the relevant
stakeholders

4. Promote spot points for tourism development in rural areasto the Danube

5. Promote and use local products

6. Improve the human resources and the services using triple heligptencooperation
between public sector — education - business sector

7. Developing connected green-ways in the Danube area, accordingismgbtential for
social/economical/ environmental development

8. Increase the accessibility — inter-modal hubs and multi-modatgort, inter- linked
infrastructure, fast connection of the structural points (the major cities)

9. Rehabilitate the Danube ports and make them attractive — througgsiddiy, functions
and image and develop them as multi-modal logistics centers

10. Promote a visual identity for Danube products

11. Support the Danube area development through funds from Regional Developme
Program and from Territorial Cooperation Programs — reservwelgeb from every axis for
project from Danube area

12. Improve the urban-rural cooperation for local tourism developmamisitrtourism, city
break, short-stay tourism, week-end tourism)

13. Develop major projects for infrastructure (flag-ship projects)

14. Develop high quality tourism product

15. Develop a web based booking platform for the Danube area

16. Develop an unitary value system for accommodation

17. Organize cultural and tourism events of the Danube — establish an annual Danube day
18. Update the spatial planning acts for areas with natural riskelogea water and spatial
management

19. Develop Danube Cup — football

20. Secure the support of national governments for joint, transnationietmg of Danube
tourism

21. Introduce the Danube holiday voucher

22. To strengthen financial support for the protection of cultural and hatahaes
(monuments, traditions) along the Danube

23. To strengthen the cooperation of neighbouring countries in:

- infrastructure development (road, rail, river transport lines, ports)

- management and use of natural attraction (criteria of eco-tourist tiestia

- create cross-border strategies for a sustainable territorial develbpme

- Increase cooperation in flood protection and risk protection

24. Strength support for tourism development in rural areas to initiB&DER-type
programs to enhance absorption capacity (education, business training)

25. To set environmental and social criteria in the approval procedures of tourisrmanisst
26. Increase the necessary infrastructure for tourism developmempitéls)srestaurants,
hotels)
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27. Cooperation in waste management in cross-border areas

28. Prepare territorial integrated projects for the next funding period 2014-2020
29. Developing micro-architectures for putting in value the landscape

30. Use the water potential for transport

B) Policy recommendations for specific cross-border areas

For Cross-border area Slovakia-Hungary:

1. Common development of the community transport (bus transport and commamebys |
and the transport infrastructures (e.g. pedestrian bridges)

2. Increasing the support of the community transport. The common develomhe
community transport contribute to a better interoperatibility of the region

3. Increasing of the sources for the development

of small villages

4. Supplying main attractions at state level. The suggestedrekeofethe main attractions at
the area of Lower-Ipel basin: establish the whole dinkey linkvég) revealing and utilizing
other industrial history in Borzsony, revealing and reconstrucasgle ruins, building the
network of guest houses, to create safe way of biking and horsg aidithmake well-signed
bike- and horse riding ways along the Ipel and to build living network of country houses.
5. Develop Common tourism marketing

For Cross-border area Hungary-Croatia-Serbia

1. Promote Mura - Drava - Danube World Biosphere Reserve asgipest UNESCO World
Biosphere Reserve in Europe (“European Amazon”)

2. Correlate the thematic routes in cross-border area Hungary-SeoaigaCr

3. Use the ecotourism and tourism products connected to nature

4. Strength the influence of Osijek in Beda-Karapancza region

5. To create favourable conditions for the development of the tourisior $e the Danube
area of Croatia through the provision of legal, strategic, institutional fvarke

6. To integrate tourism into the national and regional development documents in Serbia
7. Promote the Central Transdanubia as a tourism destination in asnemsmtally protected
area on the border among Croatia, Hungary and Serbia

8. Construct small marinas on the Danube

9. Strength tourism offer in the Croatian part of the Danubian area

For Cross-border area Romania-Bulgaria

1. Develop partnerships between twin cities along the Danube Coula&tC&idin, Bechet
- Oreahovo, Turnu-Magurele — Nicopole, Giurgiu — Ruse, Calarasi str&il{tourism
packages, waste management, education, labor force).

2. Develop urban-rural partnerships for tourism development — short stegntqacross the
main routes), week-end tourism recreation (near to big cities), citybreak

3. Build major transport infrastructure— highways, fast railways, lbedges as a necessary
condition in overcoming the peripheral situation

4. Increase the urban regeneration — rehabilitation of the cities centers

5. Arrange the Danube banks for tourism development

6. Explore the fishing potential

7. Develope agro-tourism and cruise tourism on the Danube

8. Develop inter-modal transport facilities
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9. Create a green-way route and support its necessitates masCaaunty (on Mostistea
river) and in Silistra and Razgrad districts

For Delta area

. Increase the activities in Delta — make it more attractive for wome
. Increase the knowledge of the Delta — the tourism conditions

. Protect the natural and cultural heritage

. Increase the living conditions for inhabitants

. Develop a good image and infrastructure for the Delta gates

. Sustain the redevelopment of Sulina city

. High quality design of mini-ports

. Increase the accessibility
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